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The research of tourists’ satisfaction towards ecotourism activities for
sustainable tourism development in Chiangmai province was aimed at studying 1)
satisfaction towards ecotourism activities for sustainable tourism development 2)
knowledge of ecotourism for sustainable tourism development 3) a comparison of
satisfaction towards ecotourism activities for sustainable tourism development,
categorized by personal factors and tourists' knowledge of ecotourism in Chiangmai
provi;lce and 4) associates' guidelines on dew_aloping ecotourism activities for
sustainable tourism development in Chiangmai province.

This research is a quantitative research. The instruments used were
questionnaires for collecting data from 400 tourists in Chiangmai province. Qualitative
methodology was also used in the form of interviews, collecting data from a group of
associates, such as tourists, Tambol Administrative Organization, merchants or
shopkeepers around the tourism sites and the National Park officers. The statistical was
done on program with percentage, mean, standard deviation, t-test (independent sample
t-test) and F-test One Way ANOVA).

The research finding indicates that most of the tourists in the sample group in
Chiangmai province were female, aged 31-40 years old, single and graduated

Bachelor's degree. They mostly earned Baht 10,001-20,000 per month and came from
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another province. Most of them experienced ecotourism in Chiangmai province for the
first time and usually had information about it via television, from people close to them,
the internet. The sample group had information and knowledge of ecotourism at high
level. They were satisfied with ecotourism activities for sustainable tourism development
in nature providing, knowledge of ecotourism, willing to pay fees and/or goods and
service charges and they were unsatisfied with facilities in ecotourism places.

The result of the hypotheses tests at the statistical significance of 0.05 showed
that 1) the tourists with different sex, age, status, salary, experience of ecotourism,
information about ecotourism and knowledge of ecotourism caused no difference in
satisfaction towards ecotourism activities for sustainable tourism development 2) the
tourists coming from different hometowns caused different satisfaction towards
ecotourism activities for sustainable tourism development.

Moreover, the associates' guidelines on developing ecotourism activities for
sustainable tourism development urgently in Chiangmai province were 1) the strategy of
exposing the knowledge of ecotourism for sustainable tourism development via people,
media and activities 2) the strategy of providing facilities in ecotourism places for
tourists' needs and 3) the strategy of promoting ecotourism activities suitable to variously

different groups of tourists; teenagers, workers and elderly.





