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The purposes of this study are 1) to study the current levels of marketing
factors, components of museum, and tourist's satisfaction, 2) to study the relationship
between marketing factors and the satisfaction of tourists, 3) to study the relationship
between the components of a museum and tourist's satisfaction, 4) to investigate the
influence of marketing factors and museum components on tourist's satisfaction and
5) to propose a-guideline for the development of museum in terms of marketing strategy
and its components. Questionnaire is emplo.yed in this study as a research instrument to
collect data from tourists who visited The Nation Discovery Museum Institute. Data was
analyzed by statistical methods as frequency, percentage, Pearson correlation, and
multiple regression analysis.

The results of this study were as follows:

1. From tourist's point of view, the high levels of satisfaction were resulted from
the marketing factors and components of The Nation Discovery Museum Institute.

2. The significant relationship between marketing factor, the components of a

museum, and tourist’s satisfaction was positively found.

3. It was aiso found that marketing factors and the components of museum
were the significant predictors of tourist’s satisfaction.

The suggestion for marketing factor of Nation Discovery Museum Institute
should manage price of souvenirs, foods and beverages appropriate. The car park
should be board and could support tourists sufficiently. Promotion should use public
relations media such as website, magazine, television and radio for variety, build the
attention from tourists. The transportation facilities play an important part in marketing
strategy. The museum should support the shuttle bus from the public transportation,

such as sky train or bus station to facilitate the tourists to travel to the museum.





