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In 2007, Thai Airways International Public Company Limited (THAI) was ranked
as 2" in global airline business and as 4" and 10" in 2008 and 2009 respectively. These
declined rankings imply that THAI's in-flight services are unable neither to respond any
demand nor to provide any satisfaction to the passengers. Therefore, ir order to fulfill the
need and create the impression on the passengers, it is mandatory to obtain the in-flight
service development method which is very important in the present airline business
competition.

The objectives of this research are to study the satisfaction of Thai businessman
passengers travelling in Royal Silk Class of THAI and to execute the results as
suggestions to improve the in-flight services in Royal Silk Class for the passengers. To
acquire more date to improve the in-flight service, this research is also cenducted by
studying the attitude and opinion of THAI cabin crew in the particular flights.

The outcome can be applied in order to meet the need of passengers flying in
THAI's Royal Silk Class. The research shows that the personal information of gender,
age, income and frequency of flying obviously creates a different service satisfaction, the
different educational background, however, does not affect on any service satisfaction.
To find out the in-flight service development method is very crucial in business
competition and also a marketing promotion to maintain the current service-impressed
customers and to expand new group of customers by being introduced from the
presently impressed groups which is a wiser way to gain profit in airline business and

also make a brand royalty to the company.





