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This research on the satisfaction of Thai tourists exploring the temple and the
museum at Wat Phra Mahathat Woramahawiharn, Amphur Muang, Nakhon Si Thammarat
Province, is a quantitative study. The objectives of the study are as follows: 1) study
motivation of Thai tourists in the temple and museum tour 2) study the behavior of Thai
tourists exploring the Temple and Museum, 3) compare levels of motivation of Thai
tourists in the temple and museum tour .by sex and age variables, and 4) study the
recommendation and proposa'} to improve the temple and museum to attract Thai tourists
in the temple and museum tour. The research hypothesis is that gender and age of Thai
tourists inﬂuence- different motivation to visit the temple and museum.

The sample used in this study comprises 400 people selected randomly by
Convenient Random Sampling. The sample consisted of Thai tourists who toured the
temple and museum.

The main tool used to collect data is a survey (Questionnaire) re_garding
personal data, behavior, motivation of Thai tourists to explore the temple and museum
and the other comments and suggestions.

Analysis of data on personal status, the motivation level and behavior was done

by percentage (Percentage) Average (Mean) values of standard deviation (Standard
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Deviation) and comparison motives of tourists in the Thai temple and museum tour were
derived by gender variables using different statistical tests. Different values (t-test) and
comparison motives of tourists in Thailand, Wat Phra Mahathat Woramahawiharn tour
and museum, Amphur Muang Nakhon Si Thammarat Province were derived by using the
variable age. Finding the difference was done by test statistic F-value (F-test).

The study found that the motivation level of Thai tourists to explore Wat Phra
Mahathat Woramahawiharn, was not influenced by sex difference. Given the experience
over that, consistent effect is not different at all aspects. Motivation levels of Thai tourists
to explore the Wat Phra Mahathat Woramahawiharn was not affected by age difference.
The overview is not different. Given the- experience that there is more access to different
levels of statistical significance at 0.01 and the study of motivation level of Thai tourists in
the temple and museum tour with gender and age differences, the overview found no
difference. Given the experience over that, effect is consistently not different.

Through the study, suggestions, needs and recommendations for
improvements were derived. A tour to Wat Phra Mahathat Woramahawiharn and
museums will be beneficial if there are more signs in places around the temple area to
tell the ways and some more light for the brightness of the places. There should be more
parking areas, more waste disposals and more convenient toilets which are cleaned
regularly. More shoe racks service is needed. Trees should be planted around the
temple areas for shade. For the services, there should be a sign for opening - closing
time. In the museum, there should be more safety system. There should be more
antiques and Buddha images, more signs t6 give names and more information for each
antiques. The museum staff should be knowledgeable and be able to give more advice.
The temple should be opened to the public every day. For more information, there should
be up to date brochures for tourists and more description in detail about the temple and
the museum. All of these should be able to present the temple, Wat Phra Mahathat

Woramahawiharn as a world heritage.

In this study, researchers have proposed ways to develop and improve the
quality of services for Thai tourists to explore the Temple and Museum for most

satisfaction.





