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Nowadays Health Promotion is the most important matter that people do care
about and there has so many different methods that one can do i.e. Diet Control, Check-
up regularly or Doing some exercise promptly with Health Promotion. Thus Researcher
has some adjusted idea for mixing Health Promotion together with Tourism. By managing
this "Racing Program” to having a good health and promote tourism in “Suphanburi”
Province simultaneously. Their aim is to study the racing-competitors’ satisfaction and
urge Tourism in its area which finally the researcher will analyze the result for the next
racing-improvement.

Quantity and Quality Researches are used_ to measure by data-collecting 400
sets of questionaires. The samples are racing-competitors and committee’s interview.
After that analyze them by using Percentage, Mean, Standard Deviation, T-Test, ANOVA
Regarding to the various types of “Suphanburi’'s Amazing-Marathon Program” for
examples : Racing-Health Promotion to promote Tourism, Racing to having a good
health, Competition in between their services do not have any effected for their
satisfaction. On the contrary, the Efficiency of Tourism, Activities, Tourist Attraction Spots,
Transportation, Accommodation and Tourist Information Centre are satisfied their needs.
We found that *The Efficiency of Tourism and Giving Information” can complete what
they want.

Recommendations: To easily access for necessary information and promote
tourism, the province has to public this racing program more widely. By giving them
more details about activities that they have, how to participate this program, expenditure,

facilities and so on.





