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'The purposes of this research were : (1) to investigate IBC Cable TV |
programs exposure (2) to study viewing motivations IBC Cable TV programs
(3) to anélyze uses and gratifications of IBC Cable TV programs among subscrib-
rs in Bangkok Metropolitan area classified by demographic characteristics
exes, agés, educational levels, occupation and income levels.
ata collection was conducted through a self-administered. A total of 228
samples ramdomly sampling from IBC members.Percentage, mean, chi-square and |
Pearson's Product Moment Correlation Coefficient were used to analyze the data{
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[ Results were as fallows

. l1.There were differences among subscribers of different sexes,age
groups, educational levels, occupations, income levels and socio-psychogical

status in .terms of IBC Cable TV programs preferences.

Z2.The program consumption was significantly correlated with uses and

gratifications of thir members

;3.Uiewing motivations IBC Cable TV programs were the boredom of iree

TV programs, the diversification and interesting characteristics of Drogran
content, 24 hours and no commercials.

To conclude, IBC program consumption depends on demographic character
1stics and soclial and psychological needs of IBC's members.

i
|

1

|

S I\
r - .
R

- : a4 an TN 0 (e
madn IfAEITOAIL e eiae /L}""”tff .

a : i ¢ T
ﬂ‘ﬁﬂw'1....ﬂ.?ﬁﬁ.ﬂ.ﬁilﬁ?!4.?.@.?4,?;!.,.,,”,._.___,_._,‘.‘....._._.,‘,,.. E’ﬂElﬁEl%aEﬂi]‘l‘ﬁEITI“LEfﬂel’l:....................ff’.?.s.%.’........,f__:,-f:‘f":'-.'.‘?..-f,.:..:.._.....W .

UOVIANYY 203 AN FOD IS NYS VIS I



