niy UsuuEns - ﬂaﬁﬂﬁﬁuaﬁiawqﬁnﬁ‘mnﬁ%aauﬁmwﬁ"iu Brand Name AINUSsA
(FACTORS AFFECTING PURCHASING BEHAVIOR UPON FOREIGN BRAND NAME
FASHION PRODUCTS) 21NITTIFWA : S89AIAT19NT6 TN Aesyian,
96 W1, ISBN 974-635-590-2

meisasel 5‘4*3ﬂqﬂ3za\aégﬁaﬁﬂmﬁvﬂaé’ﬂdwqf{iuaeiawqﬁﬂﬁwﬂﬁ%aﬁuﬁmméfu

Brand Name AWLSznd  Sulaun sounwmiviAsesiowacdean  nwginssuntsdadueig
§159INFeA waLTrUARUANATMAZ YD VA WNDY Brand Name ArsUszmA  lanlftindads -
AN NS N AN RN AN ANAN A AN FaS A fiumgRnssunisiedudundu Brand
Name  ANUSzmABeIRUSINA ﬁaagaﬁlﬁuﬁmﬂmssﬁnﬁaagaimmlﬁmvﬁamw AWMU 400 1A
ANNGHFIDET LUNTIMHUNURT was NI eidayalaedsniAidosar  NHIAINLANAT
Tagldedafimas  nshesisiruwsivumadier  wasnSA AU S ans NS
woWesdu  Inyldnan s3%oivenlud

1. fadgiudounmmsAsssiaussdean  laun fudsdums  ady  wazendn
azfinaronginssun 1 ToduA ATl Brand Name m"l\nhzmﬂﬁsmnsiwﬁuazh\aiﬁﬂﬁﬁﬁmg Gie!
AudsauaunMATaUASY  STAUASANEY  Sseiuseldseday  msdudntestiou waz
m‘au'flmﬁwaﬁaﬂuﬁlsi3“4walﬁt,ﬁanEmﬁumi%"aﬁuﬁ'lﬁuﬁnsi'mﬁuazhﬂﬁﬁﬂéﬁﬁm

2. Tadgawnganssunmsdasugnas  laun avsdasuaniaisanndeniate  Fo
nNa uazdasminsyARailANENTLSTUNInTsunTTTons elituddgneaia  lnede
gnIuRRans WMidangRnsIHNISTaxn NN IRedu

3. JadgiuiruanfisNuALINELs U0 WEUAWNTY Brand Name  AvtSznA 8Aw
Sufusfunganssun1sTofufwidu Brand Name ANLISzmARL R TUAFNIEDA

PRLEL R Uszanfuns NUNOTONAR ... Ql““‘ '

I3 DNAFIEATHALN oY 001 1IIMSSnM %{m W

2539

Hmsanm MuNBY R IIIMINMITIY




