aw q’:’ dydw ¢ A = o @ 1 Aa ¥
113398A UL ﬁQﬂigﬁQﬂ!Wﬂ 1 ﬂﬂ‘H'lﬁﬂ‘HfuZ‘Uﬂﬂﬂig‘]ﬂﬂi'Jﬂiqu NUNGAD
v a A 3 o A =2 w @ d
n1smﬁu1maawumwﬂumumﬁﬂmmmu 2) L’W'ﬂﬁﬂy'lﬂ'l'iT“JJB&H‘]J?Z‘]H?HJWN‘E
J [y { 3 v A
anminadeuLazesnlzneuveImnEUAs TRy NNademsaaTu e
o o 1 Ao yd Ay A =y o a G
ﬂ'l‘WElUfﬂg!!“’)ﬁﬁlﬂﬁ‘ll')ﬂlu‘llﬂ\i’m‘;u ﬂ'li’J"l]fJﬁL‘]Juﬂ"li'J‘ﬂﬂt‘lN‘lJﬂJ'lm T133ANUAATU

Y 4 v 4 A A < ) v oo 1 A
Iﬂﬂi‘]ﬂ!ﬂﬁﬁ'ﬂ‘ﬂﬂ?ﬁﬂﬂi'N‘U‘Lllﬂﬂlﬂ‘iE]Qil’fﬂﬂﬂ’l'i!ﬂ‘l]‘i’)‘lji')ﬂ"\lﬂlq{ﬂ ﬂ@ﬂﬁ?ﬂfﬂ\i 1o

Juguergszning 1524 1 Herdvedlumangunnunmiuns 914U 4 199 1dun

[ =y Y o/ sy 1 v 9
UAINT L‘Uﬂ‘lﬂ\iﬂzﬂ AV WNNAR !"Uﬂ‘lJ‘IQ?J’Ju TﬂEﬂ‘lﬂﬁﬂ”li’s]llﬁ’meNLmUTﬂ’JWI

W 1d31191 400 AU

Svausnamsiselaeldatanssaun 18un $1uau Annde ardevazuaz
=~ Ao Aan a v a 4
[EreNaMINATeLTNNAT UM IATRIeadAs 198 Tdun msTinsizvanuuys

a & o ' =
U59IUHDUNUEYI (One-way ANOVA) msansiziidusiogdromsinfSouiioy

3
Yo A

lé sl
wyna eanunsaagilwansive ladsil

1 Sawazilszins 1Bud ergiuandufuiinademsdadulisunineuns
waroe iy daume szaumsane siwldneiden lilnademsdadulesu

AMEURIIUITEBIY TRy

o o SNy o o a
2 ms Tawandsznduius 1aun ms Tavanydsemnduiusniaingias
I A a ot 3 v a Jd o
ﬁﬂﬁle?JW?JN'SWI'E)ﬂ'liﬂﬂﬁui’ﬂ‘lﬂllﬂTWﬂuﬂi!Lu')ﬁﬂﬂQﬂniy
1 1 3 g 1
3 ﬁﬂ'\‘WL!’Jﬂé}@M ‘l;{&&ﬂ ﬁmu‘ﬁmiﬂmwvum ‘])"J\‘]L’Jﬁﬂ‘l!ﬂ15ﬂ"lﬂ YITHINIA

v 3 v A J Y
Tumssy lifinaremsaadulasunineunsuuideesiny

7 cVNY 1+ Yo w J @ o [P} ¥
4 ﬂﬂﬂﬂﬁ%ﬂ@ﬁ‘l}@ﬁﬂTWUuﬂi 1ﬂ!!ﬂ QﬂTﬂ‘Uﬂ"IWUHﬂi UALAAIUT VlﬂJiJNi;WIﬂ

o A J [y
ﬂﬁfﬂﬂﬁlﬂ"ﬂ“lfllﬂT’WﬂHﬂi!!U?f_fﬁlﬂﬂ"U’JﬂJ

namsainsIzHTeyanu Joguery 15-16 (X = 3.99) imsdndulogy

Amouasuuaeesr iy Jogueng 23-24 1 (X =3.71) uazmsiulaman
& o = - a 1 @ A Jd o
ﬂsz«vmuwuﬁ{mqu (X =3.96) iinanoMsandulasunneuasIUITEDIvIgY
1 ] o o o o o — to
wnhims' 1830 Tavamlssnduiuimaing (X =3.85) uazms sy Tavan
@ o q @ a Jd . 3 o Aa J
Usznduiusnedomisdonun (X = 4.06) Inademsdndulasumwouasund-
o ] o o w A o a Jd — ~ o
avesiynnnhmsiu Tuvendssanduinimedemisdeonui (X =3.97) fiszay

FediAun1eana 0.05

L



200520

This thesis examines factors affecting the choices exercised by Bangkok
metropolis youth in selecting which horror movies to view. Studied are the
demographic characteristics of the youth under study affecting the choice
of horror movies. Also investigated are the publicity and advertising,
environmental circumstances and elements of the movies themselves which
affect the decision making of the youth being studied in regard to selecting
particular horror movies to watch.

This thesis is an exercise in quantitative research. As such, the
relevant opinions of the youth were surveyed through the administering of
a questionnaire. This instrument of research allowed for the collection of

relevant data. The research sample was comprised of young people between
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the ages of fifteen and twenty-four who were domiciled in the four districts of
Bangkok, Chatuchak, Bang Kapi, Bang Phlat and Pathum Wan in Bangkok
Metropolis. The research population of respondents was selected by means
of quota random selecting. The analysis of data was conducted through an
application of descriptive statistics. The data were accordingly analyzed,
formulated and tabulated in terms of frequency, percentage and mean. The
research hypothesis was tested by the statistical techniques of One-way analysis
of variance (ANOVA) and multiple comparison analysis.

Findings are as follows:

1. The demographic characteristic of age affects the choices of the
youth being examined regarding the selection of horror movies, inasmuch as
those belonging to the fifteen to sixteen years of age group are more affected
than those belonging to the twenty-three to twenty-four years of age group.

2. Commercials on radio and publications have affects on decision
making in regard to which horror movies to watch.

3. The environment or situation in which such movies are viewed,
including the place where the movies are viewed, services provided by movie
theaters, the time, and the atmosphere in which the movies are viewed do not
have any effects on decision making in regard to selecting which horror movies
to view.

4. The elements of the movies such as contents, leading actors, director,
special effects, movie lines and song themes do not have any effects on decision

making in regard to which horror movies to watch.
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The findings of content analysis by reference to comparisons found that
young people between the ages of fifteen and sixteen (X = 3.99) are more
likely to view horror movies than young people between the ages of twenty-three
and twenty-four (X = 3.96). Listening to commercials concerning horror
movies on the radio (X = 3.96) has greater effects on the decision making
of young people in selecting horror movies to view than is the case for those
not listening to such commercials (X = 3.85). Finally, not reading newspaper
advertisements in newspapers has more effects on decision making regarding
which horror movies to view than not reading such advertisements (X = 3.97)

at the statistically significant level of 0.05.





