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This thesis investigates the exposure of Bangkok Metropolitan Area
residents to Korean drama series. Additionally examined is the concomitant
imitative behavior of those exposed to the dramas. Studied, finally, is the
relationship between the content of these dramas and imitative behavior on the
part of those exposed to them. The research sample was comprised of 400
members, who are both males and females between the ages of fifteen and
forty. These respondents live in Bangkok and regularly watch the Korean
drama series. The technique of multi-stage sampling was used in conjunction

with the use of a questionnaire as a tool of research. The data coilected were
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analyzed, formulated and tabulated in the form of frequencies, percentages
and standard deviation. The t-test, F-test, and one-way analysis of variance
(ANOVA) were used in analyzing the data. In the case of statistically significant
differences, the LSD (least square difference) method and Pearson’s Correlation
Coefficient technique were applied.

Research findings are as follows:

1. As correlated with the demographic characteristics of gender, age,
marital status, level of education, income and career, the respondents differed
in regard to behavior imitative of what they were exposed to in the Korean
dramas.

1.1 Inregard to gender, 64.5 percent of the respondents were female
and 35.5 percent were male. The genders surveyed differed in imitative behavior
with the females exhibiting more imitative behavior than the males.

1.2 In regard to age, respondents in the fifteen to nineteen year old
age group exhibited the highest degree of imitative behavior.

1.3 Concerning marital status, divorced respondents exhibited more
imitative behavior than was the case for those who are either single or married.

1.4 In respect to level of education, respondents with a secondary
school education evinced more imitative behavior than those educated at the
primary school level, those holding bachelor’s degrees and those holding post-
graduate degrees.

1.5 Regarding level of income, those with a monthly income of

more than 40,001 baht manifested the highest degree of imitative behavior.
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1.6 Concerning careers, the highest expression of imitative behavior
was evinced by owners of businesses.

Results of this investigation show that the most common imitative
behavior is imitating Korean actors or actresses in buying and using certain
cosmetics. Another facet of such imitative behavior is seen in those who follow
the lead of Korean actors or actresses in buying and using brand name goods.

2. Those comprising the audience of viewers of these Korean dramas
differ in the degree to which they have been led to engage in imitative behavior.
However, watching Korean dramas in a group setting with family members or
friends or alone does not affect the degree to which viewers engage in imitative
behavior.

3. Statistically correlated with imitative behavior at a medium level is
the content of the Korean dramas as viewed by respondents. However, as
correlated with some characteristics, the correlation is at a statistically

significant level of 0.01.





