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Khet Watthana, designated as a regional center for business, trade,
services and tourism according to the classification of areas in Bangkok, is
where office buildings, hotels, embassies and famous Thai and international
restaurants are located. This analysis of ethnic restaurants in Khet Watthana
aimed to study their location and distribution and to investigate spatial factors
related to the arrangement. It was a survey research in which 188 restaurants
were field surveyed and analyzed by ethnic group and Khwaeng.

Ethnic restaurants in Khet Watthana consisted of four groups, namely
American, European, African and Asian. Asian restaurants, especially
Japanese ones, had the largest number in this Khet. Most ethnic restaurants

were found on feeder lines connecting the two thoroughfares, Sukhumvit and

Phetchaburi. Residential and commercial areas clustered along the entrance of
several feeders of Sukhumvit Road and the first half of Sukhumvit 55. It was
found that the dense transportation network, connecting the area and its
vicinity and enabling high accessibility, land use with business potential, and
customers’ attributes were factors associated with the location in each
Khwaeng. Since these restaurants mainly served foreigners, the éhange in
their number, rather than local population, had an effect on the site selection.
The customer goals for specific services controlled the locational variety of

both body food and soul food restaurants.





