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The purpose of this Independent Study was creating the Graphic Design for Identity
- Communication of Rural Elderly Entrepreneurship Development Center, Maejong Village,  Doi
Saket District, Chiang Mai Province. This research is to study and analyze process how to make
the Graphic Design for Identity Communication of Rural Elderly Entrepreneurship Development
Center, Maegjong Village, Doi Saket District, Chiang Mai Province.

From the study found that the system of corporate identity is follows a series of step
starting 1) The Rural Elderly Entrepreneurship Development Center, Maejong Village, Doi Saket
District,Chiang Mai Province 2) Logo 3) Mood/Tone 4) Color 5) Typography 6) Logotype 7)
Function the important is the research from the participant of theory's context, creation and

conclusion by the expert





