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This thesis investigates factors ‘affecting upline success in the Amway
business. In addition, an equation is formulated allowing for the prediction of
upline success in this business.

The research population consisted of 434 Amway upline business
owners at Saisamphén Center. The research tools were a quéstionnaire
eliciting demographic information, a measurement instrument for business
personality, a measurement instrument for efficient time management, a
measurement instrument for the role as counselor, and a measurement
mstrument for Amway business success. The data were analyzed using
Pearson’s product moment correlation coefficient and stepwise multiple
regression.

Findings are as follows:

The upline Amway business owners were at moderate levels in regard
to business personality, efficient time management, the role as counselor, and
success in the Amway business. Additionally, business personality, efficient
time management, and the role as counselor are positively correlated with
upline success in the Amway business.

The forecast equation was formulated through the use of stepwise
multiple regression. The equation indicates that overall business personality,
being overall efficient in time management, the role of counselor insofar as
offering rewards is concerned, and the overall role as counselor are predictive
of upline success in the Amway business.

The forecast equation is as follows:

Z = 0279 +0.291

overall business personality overall efficient time management
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