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.|The purpose of this research is to investigate mass media exposure expectations, utilizations and
grat1ﬁcat10n4 on variety of media contents among Thai Farmers Bank Goldcard magazine members. Questionnaires
were used ti collect data. Frequency, percentage, mean, t-test, one-way Anova and Pearson's Product Moment
Correlation Qoefficients were used to analyze data through SPSS/FW
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{The results of the research are as follows :

j1. Newspaper is the most frequently exposed by members fdllowmg by telev1s10n radio, journals/
magazines a{nd cableTV, respectlvely

2. Thai Farmers Bank Goldcard members mostly expect utilize and gratlficate entertaining contents of
the member xlnagazme following by priviledge membership information and various knowledge.

'3 Personal profile factors such as sex, age, education, profession, position, marital status and income
make d1ffere§|ce in utilization of the magazines among its members. Soc1a1 status does not make any difference in their

utilization of)the magazine.
l4. Gratification and expectation of the magazine have positive correlations with its members' satisfaction

at the signiﬁfant level of 0.05.
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