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iThe objective of this research is to study and investigate the
!
influen¢e of the mass media on the desires of the migrant workers in moving
[
to 1iv¢ and work in Cholburi. This study focuses on the cultural behavior
| . '
of miggants from various locations. The method of research is ethnography
by mean$ of guided in-depth interview.
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iThe research findings are as followed ; the positive perception on
the income  and livelihood from the mass media and interperscnal
communiéation resulted in the desirability to work in the city, the
negativ% “perception on the insecurity on their live and property resulted
in thei un-desirability to work in the city. The study also found that
interpe&sonal communication provided more positive information as opposed
to the éass media.
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}It is found that the migrant workers who are differed in their
migratiég desires have different information-seeking behavior. It is also
found %haf the interpersonal communication is the major source of the
require? information that the migrants have and is considered reliable

while t*e mass media do not give the required information.
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'From the finding it could be concluded that to make migrating
i
decisioq, the migrants need support from their interpersonal network in the
3 folléwing areas; information on the city, assistant on accommodation and

financiél support (if needed), and consent from their families.
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