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Abstract
204756

The obj.ectives of this researich were : (1) to study Exporter’s Attitudes
toward ONE TAMBON ONE PRODUCT for Thailand’s Exports- (2) to study
Consumer’s Attitudes in Bangkok toward ONE TAMBON ONE PRODUCT for
Thailand’s Exports (3) to compare Exporter’s Attitudes toward ONE TAMBON
ONE PRODUCT for Thailand’s Exports by classifications of their personal
backgrounds (sex, age and level of education) (4) to compare Consumer’s
Attitudes toward ONE TAMBON ONE PRODUCT for Thailand’s Exports by
classifications of their personal backgroun&s (sex, age level of education li.and
careers).

This research was the survey research method. The population was 175
exporters and 379 consumers. The sampling used accidental sampling. The
instrument used for Collecting data was questionnaires. There were 2
questionnaires that examined Exporter’s Attitudes and Consumer’s Attitudes
toward ONE TAMBON ONE PRODUCT for Thailand’s Exports.

Data was analyzed by the SPSS (Statistical Package for the Social
Science) and Presented‘ in terms of Frequencies, Percentage, Mean (}), Standard
Deviation (s.d) and inferential statistical analysis t— test, F — test, and Scheffe

test were used.

Research findings showed that

1) The Exporter’s Attitudes toward ONE TAMBON ONE PRODUCT for
Thailand’s 'Exborts are at the medium level (X =3.35) and are not significantly
different at the 0.05 level as classified by their personal backgrounds.

2) The Consumer’s Attitudes toward ONE TAMBON ONE PRODUCT for
Thailand’s Exports are at high level (X =3.61) and are not signiﬁcantly
different at the 0.05 level as classiﬁéd by their personal backgrounds (sex, level

of education and careers). However, there are significantly different at-the-0.05

level as classified by age.





