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This thesis investigates the market structure of the soft drink business
and the bargaining power of companies in this business in Thailand. |

Examined are the following soft drink companies: Sermsuk PLC, Thai
Pure Drinks Co., Ltd., Bireley’s California Orange (Thailand) Co., Ltd.,
Green Spot Co., Ltd. and 7-Up Bottling (Bangkok) Co., Ltd. These five
companies control 97 percent of the.market share in the soft drink business.

The data used in this study consisted of the sales volumes of each soft
drink company in the period between 2003 and 2006. The data was analyzed
using four methods: Concentration Ratio (CR), Size Ratio (W), the Herfindahl
Index (HI), and the Comprehensive Concentrétion Index (CCI).

The results of the study indicate that the market structure of the soft
drink business in Thailand was in the form of an oligopoly as seen from the
fact that the number of soft drink business companies is only five. The

~ Concentration Index calculation derived on the basis of several methods
ihowsadecrease in the same direction. However, the trénd exhibited during
§ 2006was that of an increase. The results indicate that the soft drink business
~will become even more competitive.

The calculated values of business concentration in the period between
2003 and 2006 are as follows: the i)ercentage of CR is 88.54, 86.34, 86.16
and 87.05; W is 11.59, 9.49, 9.43 and 10.08; the index of HI is 0.4032, |
0.3888, 0.3875 and 0.3930; and the index of CCI is 0.7662, 0.7505, 0.7489.
and 0.7572, respectively.

These figures are indicative of a highly concentrated level.
Consequently, the soft drink business has a high concentration and a tendency
to approach monopoly. The leaders in the market leader exhibit the greatest
influence on the market. This is the case with Sermsuk PLC and Thai Pure

Drinks Co., Ltd., which are the two leading concerns in this market.





