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The objectives of this study were to study the content and format of Agro-tourism
promotion website and analyze the users’ needs (the tourists). It will be used for
improving, developing and modifying the websites to fulfill users' needs. The data were
randomly sampled from 70 sites and analyzed by frequencyl. percentage and Chi
Square. The users' needs (the tourists) were obtained by accidental random sampling
from 400 tourists who live in Bangkok and data were analyzed by frequency, standard
deviation, one-way analysis of variance (One way ANOVA) and the method of Scheffé.
The results show that tourists who used the Agro-tourism promotiori websites with
different demographic variables: age, education, income, differed in their experience of
Agro-tourism attractions. They also differed in the use of the Agro-tourism websites.
Conclusively, the tourists differed in their demand for the webéites‘ content and format.

The difference is not statistically significant at .05.





