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The purposes of this study were (1) to provide ecotourism promotion guideline
that is applicable for Thai youth and (2) to examine appropriate tools of ecotourism
promotion in accordance with the Thai youth market.

The sample of this study comprised Bachelor's degree students at Naresuan
University. The data collected from related literature and questionnaires were statistically
analyzed with the use of percentage, mean, standard deviation and Chi-square for the
analysis of relations between personal factors and ecotourism promotion. All analyses
were conducted in order to follow the conceptual framework of the study.

It was found that the largest group of respondents were female, second year
students, who had monthly income of between 6,000 - 7,000 baht. Most of them have
participated in ecotourism activities previously. The sa'mple had opinion that advertising
on television and on the radio were the most influential on decision-making to travel for
ecotourism. Public relations about an educational trip were the second influence. Sales
promotion and personat selling were the least important, compared to the advertisement
and the public relations.

The findings revealed the following:

There was significant difference between age, levels of students and

Ecotourism promotion for Thai youth at the level of 0.05.

There was significant difference at the level of 0.05 between age, levels of
students and ecotourism behaviors.

Finally, it was found that students who have previously participated in
ecotourism activities usually were exposed to more ecotourism information from the mass

media than the students who had never participated in such activities.





