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The purposes of this study are as follows:

(1) To study uses of and satisfaction with Ramkhamﬁaeng University
newsletter in terms of content and form, and (2) to study problems with and

suggestions for reception of the newsletter.

The sample group of this study consists of 400 undergraduate students
from eight faculties at Ramkhamhaeng University, Hua Mark campl'ls. The
tool applied by this researcher is questionnaires; statistics used in analysis
include frequency distribution, percentage, average, standard bypasses, and

tests on assumptions. The analyzed statistics are t (t-test) in the case of two
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groups in variants, one-way Anova in case of variants for more than two
groups, and correlation coefficient, using Pearson product-moment correlation

coefficient.
The results are as follows:

1. The population characteristics that affect the satisfaction with the
Ramkhamhaeng University news]et’éer are not significantly different. Most of

the students are female, age between 20-25, and regularly attend the classes.

2. The students have no signifcant difference in perception behaviour.
But the columns that they regularly read are significantly different. The
respendents read some issues of the newsletter and spend not more than 15
minutes because they read only certauln columns, and the most regular
column is news about lessons; they have the objectives of exchanging

opinions since the contents are important for them.

3. The students who have high satisfaction towards the characteristics
of the Ramkhamhaeng university newsletter have high satisfaction with the
newsletter. Students have high satisfaction with the form of the newsletter,
which they think is useful and easy to carry, but they have medium

satisfaction toward contents, format, fonts and headlines, and pictures. -

4. The respendents who have high satisfaction toward the
characteristics of the Ramkhamhaeng University newsletter have high
satisfaction toward the newsletter. The students have medium satisfaction

toward the types of fonts, which they think are easy to read, and the form of
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the newsletter, which is easy to carry.

5. The respendents who have problems or difficulties with the

~newsletters they receive have significant correlation with their satisfaction

with newsletter reception. Most problems concern the usefulness of the
newsletter and the difficulties in reading the news, since many of the students
do not regularly attend the class and have to work; therefore, they think that

the reception of correct and prompt news is important to them.





