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The purposes of this research were to study the promotion of sweet corn production and
marketing as well as to explore problems, obstacles and suggestion from farmers in Chiang Dow
District, Chiang Mai province. The sample composed of 120 planters. Data were collected by
using questionnaires. Descriptive statistics used were percentage, means, maximum and minimum
values and standard deviation.

Results of study found that the farmers were married with the average age of 45.22
years. Most of them had primary education. Their other careers were doing orchard gardening and
hired wage. The average family member was 3.43 persons with the average farm labor of 2.03
persons.

The average experience of agriculturist was 18.06 years while their experience on sweet
corn production was 6.38 years. The average of sweet corn area was 5.33 rai/family. The labor
needed for harvesting was more than 11 persons per time. It was found that 100 percent of
interviewed farmers grew sweet corn as the first planting time and reduced to 65 and 10 percent
to grow as the second and third planting time. Sweet corn was commonly grown in June, August

and November for the first, second and third planting time respectively. Average area of
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production for the first, second and third planting time were 5.13, 4.06 and 8.00 rai. ATS 5 was
the most popular sweet comn variety for this production area. Average production of sweet corn
for the first, second and third planting time were 1,453.18, 1,410.25 and 1,387.23 kg./rai
respectively. The average cost of production for each planting time of the first, second and third
were 1,185.80, 1,210.19 and 1,215.66 baht/rai. The income recieved from selling the products of
the first, second and third planting time were 1,752.63 , 2,622.62 and 2,560.52 baht/rai. The
selling price of sweet corn averaged 2.40, 2.70 and 2.70 baht/kg for the first, second and third
planting time respectively.

The study also revealed that the extension program of sweet corn production was
managed only by the private sectors. The issues of extension program proposed by farmers were :
the meeting among the farmers should be conducted before each planting time, selecting of
farmers to involve the program, contacting procedures, limit the area for growing and evaluating
of results after finishing the extension program.

The marketing of sweet corn indicated that most of the farmers sold their products
directly to the middle local merchants and sold at the farmers’s farms. The prices were set by the
middle merchants. Most of the sweet corn products were transported by six wheels trucks. Before
selling the products, farmers received market and price informations by the local merchants as
well.

Some problems and suggestions from the study were low price of the product, late
payment and disease and insect damages. But increasing price of sweet corn seemed to be the

most important problems which needed to be solved and assisted by the government sectors.





