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This study is carried out with the following research objectives. (1) To
study the effects of web strategies with the emphasis on network
communications as related to the success of information search carried out by
customers. (2) To study the effects of web strategies concerning speed, ease of
use, and trustworthiness with regard to safeguarding the customers' interests.
(3) To study the effects of web strategies concerning speed, ease of use, and
trustworthiness with regard to customers’ purchase decisions. (4) To study the
effects of search success on customers’ interest. (5) To study the effects of

customers' interests on customers’ purchase decisions.
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This research was based on survey research. The population consisted

of all small and medium-sized ceramic entrepreneurs in Thailand who made
ceramic articles used on dining tables, decorative objects, souvenirs, and
pottery and had their own websites. The sample was based on a list of
entrepreneurs who had their own websites. The list was compiled from the
Department of Industrial Works, Department of Export Promotion, and Thai
Ceramics Directory 2001-2003. With regard to the collection of data, the
researcher developed and used a self-administered questionnaire. The
statistics used for data analysis consisted of percentages, mean scores, and
multiple regression analysis for hypothesis testing.

The research results can be summafized as follows.

1. The small and medium-sized ceramic entrepreneurs appear to have
used the internet in their business for a period of about 2.72 years. Most of
them did not put a particular person in charge of their website management.

2. The most effective strategy customers employed to locate websites
was the use of a search engine, followed by the use of an affiliated network.
The strategies that stimulated consumers' interest in the website, ranging from
high to low, were the use of navigation sign, consistent update, and security.
Moreover, the strategies that had an effect on purchase decisions consisted of
strategies concerning trustworthiness, which included useful content and
security. The success of the information search also had an effect on

customers' interest which, in turn, had an impact on purchase decisions.
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Recommendations based on the research results that might be useful to
related parties could be summarized as follows.

1. Ceramic entrepreneurs should, as much as possible, link their
websites with other websites, try to answer customers' e-mails promptly, and
always maintain the security of their websites. In addition, it is recommended
that ceramic entrepreneurs put a specialist in charge of their websites so that
the appropriate web strategies could be implemented more effectively.

2. The government sector should constantly update their websites,
particularly with regard to information pertaining to existing entrepreneurs.
They should also provide useful information on their websites, as well as try
to involve financial institutions in providing financial transactions through the
web.

3. As for the contribution of this study to academic research, the
research results pointed out those web strategies that can be used to arouse
customers’ interest and influence their purchase decisions. These results are
extremely useful to all entrepreneurs, regardless of the industries they are in.
In addition, academic institutions can also use the results from this research in
theif teaching which, in turn, will help develop and extend the knowledge of

the application of web strategies to business operations.





