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The dissertation examined the dynamics of the organization of
innovation and innovation management. These dynamics have drastically
changed in the last fifty years, not least in concepts and practices. This
dissertation aims to develop an innovative capability model of the researcher
by investigating the factors that affect innovative capability on the part of the
researcher.

The research methodology was exploratory and utilized multiple
approaches. Literature and documents were analyzed to extract apposite
concepts. In-depth interviews were conducted with senior managers of

innovative organizations. A questionnaire was used to evaluate feedback
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provided by general researchers. The data obtained were statistically analyzed
and subjected to testing by means of a reliability test, a validity test, factor
analysis, as well as through the applications of the correlation and multiple
regression analytic techniques.

The results obtained from the qualitative investigation reveal that there
are five innovative management concepts. Under this rubric fall innovative
management as management of invention, management of technology,
management of marketing, management of knowledge, and as chain-link
management. The concept of chain-link management itself involves using
resources in an innovative fashion. These resources are financial, human,
physical and social capital. In addition, the concept of chain-link management
invokes elements of innovative management in a Variet}; of ways.

Furthermore, the findings obtained from quantitative research in this
regard are complementary, in as much as they show and confirm fhat all
innovative resources and innovative management elements affect the innovative
capabilities of researchers.

The findings in regard to both qualitative research and quantitative
research imply that innovation management should no longer be conceived of
as a discrete event arising from isolated individuals (innovation management
as invention management), but should rather be considered as an interactive
process (innovation management as technology management, innovation
management as marketing management, innovation management as knowledge

management and innovation management as chain-link management).
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Thus, as an interactive process, innovative management involves not
only tangible assets, namely, financial capital, human capital, and physical
capital (such items of infrastructure as research institutes, science parks, etc.),
but also intangible assets or social capital. Social capital, especially “bridging
social capital,” plays an important role in enhancing and stimulating the
innovative capabilities of researchers in exchanging and transferring tacit
knowledge, a state of affair which cannot be explained by prior theories of

innovation.





