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The purposes of this research are to study background characteristics
and use behavior of website users of the Ramkhamhaeng University printing
office website, to study factors influencing the users’ exposure to the website,
and to provide suggestions for improvement of the website to increase its
efficiency and attractiveness.

The samples were 400 Ramkhamhaeng University undergraduate
students wﬁose student codes included the academic years of 2545-2548 and

who enrolled in the first semester of 2549. The instrument was a questionnaire
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designed specifically for this study. Statistical methods used for data analysis
included frequency, percentage, mean,and standard deviation. Also, t-test, and
One-way Analysis of Variance with Scheffé were used for hypothesis testing.

The results were as follows:

1. The subjects of different faculties and income levels differed in their
use behavior at 0.05 level. But those of different ages, genders, status, and
student codes did not differ in their uses at 0.05 level.

2. Regarding users’ knowledge of and ability to use the Internet, most
of them had knowledge and ability in basic program operations. Location of
use, having and not having a personal computer, and subscription to the
Internet showed differences in exposure behavior at 0.05 level. Other factors
did not indicate differences.

3. Eight components relating to presentation of the website influenced
the subjects’ exposure behavior; they included the use of special techniques,
graphical use of the letters, and sizes and types of fonts. The users preferred
plain and simple font types throughout the web to a variety of fonts. In
addition, the movement of letters made the website attractive. Similarly, the
users were satisfied with inserting of video files and sound tracks and other
services.

4. A positive relationship was found between exposure behavior and
usable information (r = .705). That is the subjects who were able to use

information had more exposure to the web than those who were less able to

use information.

5. Some suggestions for improving the website were to emphasize
presentation, to have more computer personnel to develop and maintain the

website, and to add activities to make the website become more well-known.





