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This thesis investigates the relationship of factors affecting premium
provisions offered by life insurance agents. A time series analysis of secondary
data was applied to this case study of Thai Life Insurance Co., Ltd. Data were
not only collected from Thai Life Insurance Co., Ltd., but also from other
insurance companies in the period between 2003 and 2007 for a total of
approximately sixteen quarters. Data collected pertained to premiums,
commissions, policies, block persistence, inflation, and interest rates. As an

application of the double logarithm model, multiple regression analysis was

used to analyze the data obtained with variables being determined by the
Ordinary Least Squares method (OLS).

The reSults of this analysis shows that the most significant factors in
determining premium provisions offered by life insurance agents are the
éommission fee (COM) and block persistency (BP). These factors were
determined to have the highest statistically significant relationship, a relationship
found to hold at the 99% level of confidence. Next in significance was found
the interest rate (INT), a relationship found to hold at the statisﬁéally
significant 95% level of confidence. The remaining factors are the value of
the policy (POL) and the inflation rate (INF). These two factors were found,
however, not to be statistically significant.

In addition, other factors affecting life insurance agents that should be
taken into account include the phenomenon of long-term customers who hold
continuation insurance policies, cross selling, insurance policies that give
higher returns, finance policies that reduce personnel income tax for holders

of certain insurance policies and the marketing share rate.





