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This survey research investigates (1) consumer satisfaction in regard to
lesser reed-mace lamp paper hanﬂﬁ:raft products in terms of patterns, utility
and price. Moreover, (2) compared are differences in' consumer levels of
satisfaction concerning these handicrafts vis-a-vis patterns, utility and price.
These differences are also compared by reference to the demographic
~ characteristics of gender, age, educational level, occupation and income.

Using the technique of accidental random sampling, a group of 400
respondents were selected from Thai consumers interested in the handicraft
products displayed at Chatuchak Park. A questionnaire concerning the
products was used as part of the investigation. The respondents were queried

in regard to table utensils and four types of hanging lamps. These hanging
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lamps were classified in accordance with geometrical shape, namely, square,
trapezoidal, cylindrical, and conic.

Sta’tistibal techniques used to analyze the data were percentage, mean
(i), and standard deviation (SD). In comparing levels of satisfaction, the
techniques of t-test and f-test were applied. If significant differences at the
0.05 level were found, Scheffé’s least significant difference (LSD) test was
applied.

Findings are as follows:

1. In regard to the ievels of satisfaction regarding lesser-reed mace
lamp paper handicraft products:

1.1. Table utensil products evinced the highest level of consumer
satisfaction in regard to their utility and the lowest level in regard to price. In
regard to the geometrical shape of products, consumers evinced the highest
degree of satisfaction vis-a-vis the squargl products. |

1.2. Wall-hanging products evoked the highest level of consumer
satisfaction in regard to utility. However, conic- and_trapezoidal-shaped
products evoked the lowest level of consumer satisfaction.

2. Comparisons of consumer levels of satisfaction evoked by the reed-
mace lamp paper handicraft products show that those who differ in
educational level and occupation concomitantly differ in degrees of
satisfaction at the statistically significant level of 0.05. Moreover, consumers

who differ in gender, age and income also concomitantly differ in degrees of

satisfaction, but not at the statistically significant level of 0.05.





