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205735

This dissertation aims to (1) study the characteristics of the groups,
management potentiality, and marketing strategies, (2) study the factors
influencing marketing success, and (3) build appropriate marketing strategies
of the Medicinal Plant drink processing groups in the central Thailand.

The sample, drawn from the population: the president of each group or
leaders of occupational groups by simple random sampling, consisted 6f 76
groups, Interview forms and questionnaires were used to collect data which
were then analyzed by a ready-made computer program to calculate

percentage, mean, standard deviation and path analysis.
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The findings were as follows:
1. financial management, setting price, and distribution were caused by
éifect inﬂuerice of number of members which had the same direction.
2. product management and marketing promotion were caused by

direct influence of the group setting’s age which had the same direction.

3. management ability of leaders, setting price, distribution, and rate of
return of investment were caused by direct influence of leaders’ education
which had the same direction.

4. product management was caused by direct influence of technology
usage which had the same direction.

5. product management and marketing promotion were caused by
direct influence of building uniqueness which had the same direction.

6. marketing success in term of sales was caused by direct influence of
management ability of leaders which had the same direction.

7. product management, marketing promotion, net profit, rate of return
of investment, and number of middlemen were caused by direct influence of
building uniqueness which had the same direction.

8. marketing success and number of middlemen were caused by direct
influence of financial management which had the same direction.

9. marketing success on the number of direct sources was caused by

direct influence of marketing ability which had the same direction.
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10. marketing success on number of awards recéived was caused by the
direct influence of product management which had the same direction.

o Marketing strategies that are suitable for instant Medicinal Plant drink
of this central occupational group are: (1) unity strategies, (2) establishing
;)ﬁtstanding strategies (3) advanced innovation strategies, and (4) coverage
market strategies.

Suggestions for development of instant Medicinal Plant drink of this
central oc_:cupational groups are as follows: (1) find ways to establish identity,
(2) produce products according to the demands of the market , technology
usage on prodilction and develop marketing mix were suitable for social and
environment, (3) technology usage in production, (4) development marketing
mix is suitable‘for social, and environment, (5) the leaders must bring modern
knowledge into use and in accordance with local sources as well as Thai
wisdom, and (6) transfer the knowledge gained to group members in order
that they understand them in the same direction for the sustainable group

survival.





