208305
s ' Aw A & o Aa N Yy ¥ .. .
JaguszaeamsItuinefnurileduhiinanenis 14ndes Digital Single Lens
Y 1 Y} yq 9 9
Reflex (D-SLR) lAun (1) dnwazalszansvesd 19ndes D-SLR (2) anwauls
Tumsidladudeyadnaisvesdldndes D-SLR (3) Armivesdldndes D-SLR
a [~ o o
@ anuAauYee 1¥ndes D-SLR uag (5) math hlldusz Temivesldndes
D-SLR
o 1 AR A YqY Y o
nquAlednAnu1fe f1¥ndes D-SLR lungunnumviuas $1uau 397 Ay
1INGATAIUIUVUIANGUAIDE1YBY Taro Yamané Uazhnmsquuundls (AT84ie
=g ¥ v 4 o ¥
#lFlumssiusndeyafouuumeunn TaenusrusuuuuaaUaINAIEAUB
uagsaTUAY WnrueNamsAATIZHIBYaR oaBANI T TAUA NTUINILY
AN MIvag AuRdo tazdLeULLINATTIY WITUBHAMINATDY
@ v aa Yy a Y 1 v 1 P =4
AUUAFIUAIADAS 1909 1AUA ATLUANAIVBIANRRAY ANl s T IumaRe)

b4 [
wiousialiny AN ANAeTT A IR AYI18gAETENMINATELILIL LSD

4
=y

o a = LY A4 a o [
uagmdulssAnFandunusuuy Pearson wamsiduagalldas



2083095

v 3/

dungjdldndes D-SLR humemne Horwdind 303 aanmlan

o

=N

nsdnszdudlSygeg Annlumeinnmand Usznovedwwinauuion

enru U1 ldnedeuuinnii 34,000 1 aulvnsdlasudeyainasmse

LY a A b Vo Y 4 ad a o

assmsaamuaNAUHIN TagldSuuazdesmsnindelsuinnddnnseiing

wnfiga Wnuwemniigafietie Canon Taoldsunazdeimsludnuasitidaed
{ 1 122 { o a ]

mwinniiga duluglinnmdifertundes D-SLR arwdarfuvedldndes

D-SLR Wluilefoiifinasionsldndos D-SLR Tusedumn sundomdy 3.74

lanmnniigadequazinam1a uazmstih lil4lss Temivesd1dndes D-sLr

v
=y

Whuiledefiinasonsidndes D-SLR lusedumn sundeniiy 3.73 Taguniga
4 I~ o [l

AU B AT NI YA UBIANIRBINIT VBRI

HamMInaTeUANNATIMNYT dnyazszrnsved 1¥ndns D-SLR A
szaumsanewa el dneiouniaiu Inadenmslendsd D-SLR uana1asu

1 N W o w and @ s o 9 ] vg 9
poNuUgd YN NatAiszan .05 anwmulalums@asudeyainaisveedld
AAa®9 D-SLR @’fmﬁ’nymzmm%’ayaﬂhamsﬁvﬁ%’ﬂé’m D-SLR (Hasu azdnuae
vosdoyaimmsifldndes D-SLR Hanudosmsidlasudreiu naden1s 19
1 v 1 @ o @ aad @ 9

1409 D-SLR 1ana19fiy sgnldsdAyneadanszdu .05 arwivesdléndes

A v Y= 1 3y ¥ [ v 1Y) A o Jq ¥ ¥/
D-SLR A 9fiu Bwasiamsl¥ndes D-SLR liuanareiu aondaiiuvesdléndoes

s Ly} dar 1 [:9]
D-SLR fianuduiuidumsldndes D-sLR lumannnuazegluseduthunate
(r=.408) Tagl¥ndoe D-SLR uduianmanyal Aaduiuifugaiigasums 1y
~ o o @ P I o o 9/

nded D-SLR Ifsdfiynadaiszdu 01 math sz Temived14ndeq
D-SLR Hanudusiusiumsldndes D-SLR lumawnnuazegluszduthuna

= o

i o { ' 4 ' a = 4
(= .471) Taewerin i 18 T 1¥me luarmdu wy eruFeiud, upload g lsed

v o ad

duiusnugenigaiumsldndes D-SLR Iivdfiyneadaniszdu o1



2083095

This thesis investigates the factors affecting Digital Single Lens Reflex
(D-SLR) camera usage. To this end are investigated: (1) the demographic
characteristics of D-SLR camera users; (2) the interest expressed by D-SLR
camera users in acquiring relevant information; (3) the apposite knowledge
displayed by D-SLR camera users; (4) opinions expressed by D-SLR camera
users in this connection; and (5) the advantages perceived by D-SLR camera
users in using this equipment.

The sample population was comprised of 397 D-SLR camera users in
the Bangkok Metropolitan area. The number of respondents was determined

by means of an application of Taro Yamane’s formula. Members of the
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population sample were thereupon selected by means of an application of the
method of simple random sampling. The instrument of research was a
questionnaire, copies of which were distributed to those sampled.

Techniques of descriptive statistics used in the analysis, formulation
and tabulation of the data obtained were frequency, percentage, mean, and
standard deviation. The hypotheses were tested using techniques of inferential
statistics, namely, t-test, one-way analysis of variance (ANOVA), paired
analysis using multiple comparisons in the form of the least significant
difference (LSD) method and Pearson’s product-moment correlation
coefficient.

Findings are as follows:

The majority of the D-SLR camera users surveyed are single males
under the age of thirty who are holders of bachelor’s degree in science. They
are salaried employees earning more than 34,000 baht monthly.

These respondents enjoy receiving D-SLR news and updated
information with sample pictures through the electronic media. Canon is the
most commonly owned brand. Most of the respondents are knowledgeable in
regard to D-SLR cameras. On average they evince a high level (3.74) of use
of this kind of camera.

In regard to their opinions, at the highest level they express
appreciation for the option allowing them to view and evaluate images. On
average the respondents find using the D-SLR camera to be advantageous at

the high level of 3.73. At the highest level, however, are the perceived
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advantages of using this camera in pursuing hobbies and exercising personal
preferences.

The results of testing the research hypothesis are as follows:

Differential demographic characteristics pertaining to educational level
and the income of the members of the sample group affect D-SLR camera use
at the statistically significant level of 0.05. The users are interested in
obtaining information regarding quality information and information pertinent
to requirements attendant upon personal preferences.

The researcher has ascertained that there are sub-factors affecting
respondent use of D-SLR cameras at the 0.05 level of statistical significance.
Different levels of knowledge vis-a-vis D-SLR camera use do not affect D-
SLR camera usage. The opinions of the D-SLR camera users in regard to D-
SLR camera use are positive and at a moderate level (r = .408). Opinions
expressing appreciation of the aesthetic qualities of the camera are correlated
with D-SLR camera usage at the high level of statistical significance at 0.01.
Correlations between deeming the use of the D-SLR camera to be
advantageous and actual camera use is positive and expressed at the moderate
level (r = .471). At the highest statistically significant level of 0.01 is the
correlation between deeming the use of this camera to be advantageous and

the factors of media printing or uploading pictures.





