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This research aims to study 1) approaches in teaching business ethics 2)
problems faced by business ethics professors and 3) perceptions of business students
and professors regarding the levels of ethics and ethical issues discussions in business
courses and differences in their perceptions. The results of questionnaire survey with
44 business ethics professors, 361 senior business undergraduate students, and 88
business professors are as follows. Approaches for teaching business ethics frequently
employed by business ethics professors were lectures related to theory, lectures related
to examples of ethical issues, real life business ethics case discussions, current news
related to business ethical issue discussions, and case study discussions. Even though
most business ethics professors employed lectures, they agree that the most effective
approach in teaching business ethics is the discussion of real business ethics case.
Problems faced by business ethics professors are as follows: difficulties in evaluating
the effect of teaching business ethics on students’ ethical behaviors, lack of appropriate
text books, business ethics teaching materials, and local case studies, and lack of
" proper training in business ethics teaching tactics. Both business students and
business professors agree that their curricula and business courses emphasize
business ethics at moderate level. There is not enough coverage of business ethics in
most business text books. They also believe that business ethics should be discussed
more in several business classes. However, business students are significantly more
confident than their business professors that the business curricula in their universities
would prepare them to deal with ethical issues in workplaces.

Issues needed to be addressed in future research are 1) perceptions of
graduate business students regarding the levels of ethics and ethical issues discussions
in business courses 2) details of how to conduct effective business ethics teaching

approaches and 3) the development of business ethics teaching materials.





