a Jw @ v o a a ¢ a4 X a oA
WNwﬂuﬂllll'ﬂ“ﬂﬂf]ﬂ)“ﬂ'luwuﬁﬂ“ﬂtluﬂiﬂﬂal‘“U’JulWﬂQllNulﬂﬁ')

##C650168 :MaAlIOR MASS COMMUNICATION .
KEY WORD: PROCESS OF COMMUNICATIVE MEANING / REPRESENTATION / MUSIC VIDEO

CHATURONG DOUNGMANEE : AN ANALYTICAL STUDY OF THE PROCESS OF
COMMUNICATIVE MEANING IN THAI MUSIC VIDEO BY GRAMMY ENTERTAINMENT
PUBLIC COMPANY LIMITED. THESIS ADVISOR : ASSIST. PROF. GRIRGGIAT

PANPIPUTT. 207 pp. ISBN 974-635-735-2.

The purpose of this research was to understand the process of

i
pommunica#ive meaning in Thai music video. An analysis of encoding patterns
|

[P . . oy .
hs appeared in media representational codes was performed within a theoretical
|

I . . . g . . .
framework? of Structuralism and Semiology. Findings indicated that music video

| A
were cousist of three main factors are as follow :

|

1. There 're "main elements" of the codes which include song

plements 4theme and rhythm or melody), characters (genre-general role and

I
story-pargicular role), storytelling (theme, exposition, conflict, donuement,
|

| . .
ending, p#iority of events, and properties), and phrases or sentences.
I
| . . .
:2. There 're "presentational elements'" of the codes which include

|
setting, %ighting, black&white shot, camera angle, camera movement,and editing,
|

!3. There 're "relation of song and presentational elements" which
|

include t%e relation of song theme and rhythm or melody, relation of theme
and lighting, relation of theme and camera angles, and relation of rhythm or
nelody aud editing.

|
|1t was all so found that various encoding patterns were applied in

|
all these:represeutatioual codes to facilitate creative flexibility of
i

commuuicative meaning in music video.
|
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