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In regard to health promotion, hospital personnel are important role
models for the general public receiving hospital care and services. Therefore,
it is necessary that all hospital personnel pay attention to and become aware of
the importance of paying close heed to their health. Moreover, they should
adopt appropriate behaviors in promoting their own health.

In this light, then, this thesis investigates (1) the behaviors in health
promotion engaged in by personnel at BMA Medical College and Vajira
Hospital. (2) Also investigated are the differences in behaviors in health
promotior} on the part of these personnel. Also considered are the factors
impinging upon these differences stemming from demographic characteristics

and those flowing in the wake of differential knowledge and awareness.
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Finally, (3) the relationships between the aforesaid factors and corresponding
behaviors in health promotion of the personnel under investigation are
evaluated.

Pender’s concept of health promotion was used in the analysis of
factors which correlate with health promoting behaviors on the part of the
personnel in BMA Medical College and Vajira Hospital being investigated.
The research population of 350 members was selected through an application
of the stratified random sampling method. The data were collected from a
questionnaire and analyzed using the Statistical Package for the Social
Sciences (SPSS) for Windows computer program. The statistical techniques
used in the analysis were frequency, percentage, mean, and standard
deviation. Differences evinced in the comparative evaluation of results
obtained from using the two relevant groups of free variables were tested
using the t-test method. The three groups were additionally tested by an F-test
(an analysis of variance or ANOVA). The Pearson’s product moment
correlation coefficient was used to test the relationships investigated and was
computed at the statistically significant level of 0.05.

Findings are as follows:

The personnel investigated at BMA Medical College and Vajira
HoSpital overall evince a high lével in efficacious promotion of health at the
98.00 percent level, with a mean of 45.01 and standard deviation of 2.33. The
basic demographic factors of educational level and income level are positively

correlated with health promoting behaviors. Gender, age, marital status, status
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of being a civil official, and body mass index bear no correlation in health
promotion behaviors.

The factors investigated regarding knowledge and awareness were such
factors as attitudes toward health promotion behaviors, the awareness of
benefits regarding health promotion behaviors, and the aWareness of obstacles
to behavior promoting health. Knowledge regarding health promotion was
found to bear no relation to the behaviors in promoting health promotion on
the part of the personnel examined.

Suggestions are as follows: the factors regarding knowledge and
awareness evinced in attitudes concerning health promotion, the awareness of
benefits regarding behavior promoting health, and the awareness of obstacles
to behaviors promoting health should become a consistent and continuous part
of the planning of work, projects and activities as they impinge upon health
promotion behaviors on the part of personnel at BMA Medical College and

Vajira Hospital.





