q’l) Y [ 4 4 [ A v 1Y
msAnuasailinglszasd (1) ilefnndnyaizdsennsiunnmefiuues
Yo = A = o @
Hivruazasiseinndnaenlumanjannumuns 2) ilefAnumgAnssumsitlesy
ruaznsUszinngnneuvetseysuluwaniunwuriuas 3) efnnmaitaue
o ~ =4 9) A s i a
mIvnsuesANAATUvBIRINITdens s vry Tawanudsluazasdssinndnaey
Y v alq 9 - o’j c'lv =1 = [ 1 !
nguied i ¥ lumsitenseil dudssmyuiodoeg luvangammnnuns
Yo ' A Y o Ao = A @ 4
woz lddmuanguidhmine de fu3 Taniusasastszinndnaey e e e
Taelddmua'ls 400 au inSeedieR 1 lumsifusiusudoya fie uuudevonwdmsy

9} Aad 9 = d Y Y A Y
NIONAIUAUIDY ﬁaﬂw%“lummﬂiwmay,a "lﬂuﬂ_ NMTUINUIIANIND ATBERY,

] ~ ¥ ~ aa ~ 4 ° =)
AURDY TIVSIVUNIATFIU TOA #-test MTAATIEHANULUSUs WS wunmafen
(One-way ANOVA) uazmsifssuiiouFadousiog (multiple comparison) 478
as V PR 3 1 A w o w an
7% LSD lunsaliinuanuuannig UNUUITIAYNNADA

o ‘¢ t i w- a
mnmiwwﬁ'mga WU ﬂiz‘mnﬂuﬂmﬂqﬂmwnmum ﬁiﬂ“]ﬁﬂﬂ%ﬂi“ﬁ‘ﬂﬂ@ﬂ

¥ [~ ) i ¥ 3 oty 4 ) y
dngjihunwemds Tasliogmasegszning 25-34 1 FaazasszinndnaeuiSes



215001

A s A A A o £y = = o R N S 4 A
faleviiga Ae Fenneinaeum TaslanudlumsSusudiulvg 4 aiweinou
sazdunndiuszeznm dszna 21 Tavdwlngdlanudrsanuiudgyuassu-
v ¥ ¥ 3
FoUTTBNIVEIaTAT UAvZRBNTURWIZABUNANTY Tty
a ¢y Y A ° o A 9 [~} A
mynTeHveyaludmas meriwene dnvasiduuwumiu luvanurannhge
) ~ 4 J d 1
do maurduilugunuvestholawan Savesa thusowd uas Tmaes diums
a9 4'9) 3R A o 2 Ay Ao A w A £ 1Y o
urhiAumidruidnFurevuiniige fie AuAindlazasniuiunsoyade uaauilu
4 ' ' =3 a o3 )
Feannummnzangrudnng tarwdiuhnmsudsTuvanTaoldduduiluves
1 3
Uszneunin Tanumngauiga vasnmsivsy Tavahluazassnaoniy
. )
drndulng Wanuauloludrdudwezusmeiu
a 2y k4 ° a v v ' ' °
mngideyadumsesmsdumgaud ng sadinmues Tamanurs
A A [y 9 9y [~} A ' ' ]
nnazasinaeuises 1esaweuii ldnamsmiunmilsingedlunin Taedwlng
o MY < J & g A w o
29097 Idnnmsmiummdn o v Tamanurh Fedauvzdoniusunazand luvan
= Y m ¥ ¥ y v o
udsfasefuauaulaazanudosmsvesau TasdwudiuIngsai Tavanud
v Vo I 9 A w A Ya 9 @ o 9 = Y]
I¢ninmslifazaniiudriviunselddud nasnnsusudaulinnuidnenn
Ya ¥ a4 d 1 2 dy a Y A
naae leaumM UL Tayauds 1azNMIFo NN YBIAUMINT
a ' = A A o Y v y '
vImsang 9 AdsngluTavenudsluazasdnaen Fesunsnyeai grudiivg
s o a9 W Y A o ] 5 a g
Hnezienduilild Tasgoinmsasunuudevon Mineey linseiuasidum

a Y

o] = ~ A v oAaAAa [~ o a4 ¥
negeseluazasdnaoy ervileunnnieyiiudduautusnumniudeglu
a o a ¥ Ao oA 3’ a o & ¥
azasanney suh Idaududasyiafamsmediios Fumiusdnmuiioun
] o Y P 9 a o 9
i s I onafidsuazinamsendi1a
¥ ~ '8 091) 1 XY 1 'Y}
ajimnmsansizddeyanavue daudalugide lildanuauleiy Tasan
a :ﬁ v 9} 1 .:i = 3 [ 0 = 9/ ~ y
urkluazasgnaeuE e nseadwiiians dansieasnsdumnurediuazas
) & [ 9 [ 3] Y w d'l an Y d' L] =
Fnasusesesnaeni Linssld swilesnnfidudiudegluaznsdnaouinn
= - o = A a :, 4 < Y 1 @ ¥ n’l’ =&
Al vzaastldifios Tuanfimshad q des o uazmu lmudamingu F9n
v
=1 [/ ' Yo a o
foyativziluds: Temiunddnazasdnneumazfaulomsvi lavanudsluagnas

Fnasuss 1



215001

This thesis considers the demographical characteristics of selected viewers
of situational comedy (sit com) drama in Bangkok Metropolis. Also investigated
are the exposure behaviors of these viewers of sit com dramas. Finally, taken
into account is how the hidden commercials are presented, the degree to which
they are recalled and the opinions viewers evince regarding them.

The research population consisted of 400 residents of Bangkok Metropolis.
The target group consisted of the viewers of the sit com drama “Bang Rak Soi
Nine.” The instrument of research was a questionnaire to be completed by the
respondents. )

The techniques of descriptive statistics used in the analysis, formulation

and tabulation of the data collected were frequency, percentage, mean, and
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standard deviation. T-test and one-way analysis of Vaﬁance (ANOVA) were
utilized for testing purposes. The least significant difference (LSD) multiple
cOmparisoﬂwés also used when differences were found to be at a statistically
significant level.

Findings are as follows:

The majority of the population sample were females domiciled in Bangkok
Metropolis who were between the ages of twenty-five and thirty-four. In fegard
to the respondents, the most frequently viewed sit com drama was “Bang Rak
Soi Nine,” with the majority having a viewing frequency of four times per month
over the last two years. The majority stumbled upon this sit com drama accidentally.
Finally, even though they enjoyed the content of the drama, they still viewed
only the episodes they particularly liked.

In regard to presentation, the viewers viewed most hidden commercials
in the forms of advertisement notices, billboards, notices at bus stops, and posters.
The hidden products that the viewers most favored were the products the
characters touched or discussed. In regard to appropriateness, the majority of
viewers were of the opinion that the hidden commercials using products as sets
and props were the most appropriate. After viewing hidden commercials in sit
com dramas, the majority of viewers paid closer heed to such products and
services.

In regard to recall of product brands, the majority of viewers remembered
hidden commercials from the sit com drama “Bang Rak Soi Nine” which had
been viewed in the sets and props. The majority of viewers remembered such

products from repetitive viewing of hidden commercials. The viewers viewed
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and recalled those hidden commercials corresponding to their interests and needs.
The majority of viewers recalled hidden commercials on the basis of having
viewed characters touching or using such products.

Regarding post-viewing behaviors, it was found that viewers were desirous
of consuming the products seen in hidden commercials. In reference to particular
product brands and services viewed in hidden commercials in the sit com drama
“Bang Rak Soi Nine,” the majority of viewers could not recall the product brands.

Questionnaire responses also indicated that the respondent answers did
not correspond to actual products presented in sit com dramas. This may be due
to the fact that a large number of products are nowadays hidden in sit com dramas,
which means less repetitive viewing of the same products even apart from the
fact that some products can be only fleetingly viewed. Thus, there is a consequent
diminution in direct recollection of specific products.

In conclusion, the majority of the viewers paid little heed to hidden
commercials in the sit com drama “Bang Rak Soi Nine.” Moreover, they did
not remember product brands hidden in this sit com drama “Bang Rak Soi Nine”
because there was a prolixity of hidden products. They could only recall readily
distinguishable repetitive commercials. This information should prove beneficial
to sit com drama producers and those interested in placing hidden commercials

in sit com dramas.





