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ABSTRACT TE140942

The first objective of this thesis is te create a synopsis of tourism information available on
Chiang Rai Province and to organize this information into catcgorics. The sccond objective is to
create a web site of the available Chiang Rai province tourism information.

The study collected information on tourism in Chiang Rai Province from various sources
including the Tourism Authority of Thailand. This information was then summarized and organized
by arca: tourism locations, accommodations, restaurants, travel, souvenirs and tour program
information. Following the collection and organization of the data, a web site was developed to make
the information available to internct uscrs.  The website, which included a questionnaire to be
completed by website visitors, was posted for a period of one month, from 8 February through
8 March 2003. A total of 252 of the visitors to the website completed the questionnaire.  Survey
results were tabulated using percentage as the key statistic.

Analysis of the survey results found that the majority of the website users were between 2]
to 30 years old (about 51%). The most ficquent occupation was company employee (about 33%) and
most had a bachelor's degree (about 68%). Most of the respondents were from the central region of

Thailand (about 48%). The main objective of respondents in visiting the website was to plan a tour

program {(about 34%). Most of the respondents visiteo (i i websiic

in general they vistied
all the website arcas and were satisfied with most of the arcas including tourism locations,
accommodations, restaurants, travel, touring program information. The onc arca which was rated as

needing improvement was the souvenir area where the responderis wanted additional information.

suld be ast

Overall. respondents stated that they wanted mformation tha i for planning their
tourism program. Specifically. they wanted additional detailed information and casy access to that
data. One key finding was that the respondents desired pictvres of the prospective tourism sites, e.a.,

hotel accommodations, restaurants, ete., to help them o:le their tnrism decisions. which the wels

used in this research project did not include.



