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This thesis investigates factors affecting television audience exposure in
the Bangkok Metropolitan area to the Dhammaros-Dhammarat nationally
televised Buddhist program. Additionally considered are the behaviors of this
audience in conjunction With this exposure. F inaﬂy taken into account are the
contents and the style of presentation of this program as perceived by the subjects
under mvestigation. |

The research population consisted of 400 viewers of the Dhammaros-
Dhammarat program residing in the Bangkok Metropolitan area. For the
purposes of this investigation, the researcher did not take into consideration the
demographical variable of viewer age in selecting respondents. The instrument
of research was a questionnaire completed by the respondents themselves.

The techniques of descriptive statistics used in the analysis, formulation

- and tabulation of the data collected were frequency, percentage, mean, and
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standard deviation. #test and One-way analysis of variance (ANOVA) were also
employed for testing purposes. In case of differences at a statistically significant
level, the least significant difference (LSD) multiple comparison method was applied.

Findings are as follows:

1. Viewers who were fifty-five years of age or older more frequently viewed
the Dhammaros-Dhammarat program (X = 3.302) than viewers who were between
the ages of thirty-five and forty-four (X = 3.215). In order of frequency of
viewing this program were viewers between the ages of twenty-five and thirty-four
(X =3.184), between the ages of fifteen and twenty-four (X =3.166), and, finally,
viewers between the ages of forty-five and fifty-four (X = 2.983), respectively.

2. Inregard to the Jevels of education of the viewers, those whose
educational level was that of Prathom Sueksa viewed the Dhammaros-Dhammarat
program more frequently (X = 3.268) than those at the educational level of
Matthayom Sueksa (X = 3.244). In order of frequency of viewing this program
were those who were holders of bachelor’s degrees (X = 3.203), those who were
holders of vocational diplomas (X = 3.035), and those who \;vere holders of
graduate degrees (X =2.969), respectively.

3. The majority of the viewers received information on ﬂns program from
friends and relatives (X = 3.264) in comparison to those who heard of this
program from other people at a lower level (X = 3.174), from stumbling on the
program when turning on the television (X = 3.138), and from other sources

(X =2.895), respectively.
4. The majority of the viewers preferred the Dhamma topic on love
(X =3.276) to the topics of moral issues (X = 3.222), political issues (X =3.220),
family issues (X = 3.076), and other topics (X = 3.043), respectively.





