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This thesis investigates the opinions of selected viewers of the music
programs presented on Channel [V] Thailand by reference to the demographical
characteristics of these viewers. Also considered are the exposure behaviors
of these viewers as expressed in the course of viewing the aforesaid programs.
Finally, the content of the songs presented on these programs are analyzed in
addition to an account being given of how the song programs are presented.

The sample population consisted of 400 viewers of Channel [V] Thailand
who were domiciled in Bangkok Metropolis. The instrument of research was a

questionnaire completed by the respondents themselves.
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The techniques of descriptive statistics used in data analysis were
frequency, percentage, mean, and standard deviation. 7-test and one-way
analysis of variance (ANOVA) were also employed for testing purposes. The
Iéast significant difference (LSD) multiple comparison method was used in
cases in which differences were found to be at a statistically significant level.

Findings are as follows:

1. Those sampled viewers who preferred the content of the song program
“T am Siam” evinced a higher level of opinion towards Channel [V] Thailand
than those who preferred “Ticket,” “Siam Top 40,” and others such as “Play Zone.”

2. The viewers who watched movies on Channel [V] Thailand evinced
a higher level of opinion towards Channel [V] Thailand than those Viewi|ng
“Meet and Greet,” those engaged in concert viewing and other activities such
as watching sports events.

3. Viewers who were of the opinion they benefited from the entertainment
content of the song programs on Channel [V] Thailand evinced a higher level of
opinion towards this channel than viewers who perceived benefits from the
informational content presented, including information pertaining to tourist
attractions and how to play various musical instruments.

4. The viewers who were of the opinion that the linguistic content of
the program should be improved evinced a higher level of opinion toward
Channel [V] Thailand than those who were of the opinion that improvements
should be made in the overall provision of information and in particular

information concerning tourist attractions and apparel.





