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ABSTRACT

TE165756

The objectives of this study were to study behaviors in soft drink consumption of
secondary students, to explore the proportion of 2 soft drink’s trademark, and to analyze
factors affecting soft drink consumption of secondary students. The questionnaires were
administered as a research tool. The sample consisted of 500 secondary student’s in Office of
Basic Commission Naimuang Sub - district Muang District Khon Kaen province. Descriptive
statistics, Chi - square test for independence, and factor analysis were utilized in this study.

The results were as follwers :

The sample characteristics were as follow : 63.80 % were female. The average
age and revenue were 15 years, and 1888.55 baht per month, respectively. 90.60 % of
secondary students drank cola because of taste, color, and smell. About half of this drank
coca — cola. The proportion of secondary students who drank Fanta was more than Mirinda.
While Sprite was more than 7 up. 55.60 % of secondary students sometime specified the
trademark of soft drink. The highest frequequency in drinking soft drink (43.60 %) was 2 or 3
times a week. 42.00 % of secondary students drank by cup. 37.40 % drank in school and
31.20 % drank at home. 35.80 % drink during party, while 31.00 % drank during meal.
38.40 % bought at minimart and convenience stores. The study showed that there were four
factors affecting soft drink consumption of the secondary students. These four factors explained
a total of 55.90 % percent of the variance. They were labeled as stylish and convenience,

market campaign, characteristics, and image and convenience, respectively.





