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This thesis delineates the demographical characteristics of selected
Thai youth who dislike viewing Thai movies. Considered additionally are
factors influencing the décisions of the Thai youth under study not to view
Thai movies. Finally, taken into account are advertisements and public
relations factors pertaining to Thai movies which affect the Thai youth under
study in regard to their dislike of viewing Thai movies.

The sample population in this research consisted of 400 youth in
Bangkok Metropolis between the ages of thirteen and fweﬁty-four. The

instrument of research was a questionnaire.
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The techniques of descriptive statistics used in thé analysis,
formulation and tabulation of the data obtained were frequency, percentage,
mean and standard deviation. The techniques of one-way analysis of variance
(ANOVA) and Pearson’s product moment correlation coéfﬁcient were also
employed.

- Findings are as follows:

The demographical characteristics of gender, age, educational level
education and income were factors which were not correlated With |
differences in evincing dislike for viewing Thai movies on the part of the
youth under study.

The features of Thai movies were overall positively correlated at a
statistically signiﬁcant level of .01 with the youth uhder study evincing
dislike for viewing Thai movies. In each aspect, it was found that plots were
positively correlated with the youth under study disliking Thai movies at the
level of 0.186. Next in order of importaﬁce was‘the production cost of movies
at the level of 0.184. However, individual direcfors, the rank _of the moviés in
regard}to financial returns, and the types of movies were aspects inVersély
correlated with the dislike evinced by fhe subj eéts in regard to viewing Thai
movies.

Advertising and public relations and the diSlike for viewing Thaj
movies evinced by the Thai youth under study were overall found to be - |
positively correlated at the statistically significant level of .01. in regard to
each aspect, it was found at the highest level of 0.215 that hand bills and
ﬁosters were positively correlated with the Thai youth under study evincing
dislike for viewing Thai movies. Next in order of impoftance was a reward-
winning program at 0.179. However, other aspects were not found to be
correlated with dislike of viewing Thai movies on the part of the Thai youth

under study.





