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In this thesis are investigated the opinions of graduate students at
Ramkhamhaeng University (RU) in regard to the credibility of e-commerce
Websites and corresponding behaviors. Finally, considered are e-commerce
Website factors affecting the opinions of these students in regard to the issue
of credibility.

In this investigation, the sample population was comprised of 396 RU
graduate students in Bangkok Metropolis. The instrument of research was a

self-administered questionnaire.
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The techniques of descriptive statistics used in the analysis, formulation
and tabulation of the data obtained from copies of the questionnaire were
frequency, percentage and standard deviation. For tééting purposes, the methods
of t-test and one-way analysis of variance (ANOVA) were additionally utilized.
Finally, in cases in which differences were found to be at the statistically
significant level, the least significant difference (LSD) multiple comparison
method was employed.

The research findings are as follows:

1. The RU graduate students under investigation who differed in regard
to demographical characteristics in the aspects of occupation and income
concomitantly differed in their opinions regarding the credibility of e-
commerce Websites.

2. In regard to the exposure behaviors evinced in regard to e-commerce
Websites, it was found that opinions regarding credibility differed in cases in
which respondents exhibited differences in the time spent in accessing e-
commerce Websites, times at which they made e-commerce purchases, and
the average amount spent on e-commerce purchases.

3. The findings regarding the factors affecting credibility show that the
respondents paid attention to specific information pertaining to vendors and

the security of Internet credit card transactions more than to other factors.





