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Thailand singed the Japan-Thailand Economic Partnership Agreement
(JTEPA) on April 3, 2007 and it has been in effect since November 1, 2007.

One of the commercial items included in the Agréement was processed
cooked chicken meat. The tax on this item would be reduced from six to three
percent within five years. This item is considered important because
Thailandcould export only processed cooked chicken meat to the Japanese
market after the outbreak of bird influenza in 2004.

In addition, Thailand has to compete with the People’s Republic of

China (PRC), a country having the largest market share. The PRC, moreover,
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has a poultry trade agreement with Japan. However, Japan has not yet made as
agreement with the PRC that takes the form of free-trade agreement (FTA) ,or
economic partnership agreement (EPA). Inasmuch as th1s constitutes an
advantage Thailand has over the PRC, it therefore well behooves Thailand to
analyze and study factors that could help it get maximum benefits from
JTEPA.

In this light, then, this thesis investigates:

- (1) The structure and nature of Japan’s imports of processed cooked
chicken meat from major export countries

(2) The market conditions of processed cooked chicken meat in general
following the ratification of J TEPA; and

(3) The framework of the forthcoming JTEPA negotiations on
processed cooked chicken meat.

Findings are as follows:

Factors affecting benefits to be derived from processed cooked chicken
meat products under JTEPA were Japan’s import regulations, channels of
Distribution, the certification of processing factories for export quality, and
the system of agriculture inspection.

From as overall perspective it appears that under JTEPA, Thailand has
been put at'a disadvantage in compafison to the PRC. Accordingly, the
researcher has constructed a framework for the neat round of negotiations
- based on the principles of income distributioﬁ and development of

manufacturing and export industry for small business
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The researcher suggests that Thailand should become involved in joint
venture markgting with Japan. Such marketing can be used as an instrument
for penetrating cannels of distribution. Sales for this purpose could be made
through the Internet, mobile phones, and television. The objective of this joint
venture would be to provide consumers with product information in the
precise manner.

In addition, finally, Thailand should adept its products to match
Japanese consumption behaviors of which Thai exporters shouid take
cognizance. Such behaviors include fast-paced life styles, preferences for
hygienic, easily and quickly prepared meals comprised of exquisitely flavored

and artistically decorated dishes.





