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This research focus on two topics of study and the first topic is sought to ﬂ.nd the short-
run and long-run relationships between international tourist arrivals in Thailand with
economic variables such as GDP, the price of goods and services, transportation costs,
and the exchange rate for the period erm 1997(Q1)-2005(Q2). Both the Cointegration
techniques based on Johansen and Juselius (1990) and Error Correction Mechanisms
based on Engle and Granger concept (1987) were used to find the long-run and short-
run relationships of the international tourism demand model for Thailand. This paper
used the standard methods test for unit root tests are both ADF-Test (1979) and PP-Test
v(1987,1988). The long-run results indicate that growth in income (GDP) of Thailand's
major tourist source markets has a positive imp8ct on international visitor arrivals to
Thailand while both transportation cost and exchange rate has a negative impact on

international visitor arrivals to Thailand. The findings were consistent with economic

theory and the implications of the model can be used for policy making.

And the second topic to find out the culture tourism satisfaction of international tourists
arrival to Thailand. These areas of study such as Khon Kaen, Nong Khai and UDon
thani. The number of questionnaires have been collected from thése areas is 600. The
dUring period of collection is 2008 and also the samples of this study were collected

from international tourists such as tourists from America, tourists from Europe, tourists
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from Asia and tourists from Oceania.

The result from the research of Khon Kaen Province indicated that the satisfaction of
international tourists is very high level in the Social, Cultural, Heritage, Arts, Creative
industries, Drama of cities, Management of culture tourism place, Thai food, Souvenirs
of Thailand, Thai people life's style and Thai peo?o!e’s services. But the satisfaction of
them is median level in the Attributes of cultural tourism place: (No clean, No beautiful,

Not safe and destroying the environment).
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The result from the research of UDon Thani Province indicated that the sétisfaction of
international tourists is median level in Heritage? Arts, Creative industries, Drama of
cities, The attributes of the cultural tourism place, Management of the culture tourism
place, Thai food and A souvenirs of Thai}and. But the satisfaction of them is high level in
The social, Cultural, Economics issues of tourist destinaﬁons, Thai people’s life style and

Thai people’s service.

The result from the research of Nong Khai Province indicated that the satisfaction of
international tourists is very high level in the Arts, Creative industries, Drama of cities,
Management of tourism place, the Attributes of the cultural tourism place: (clean,
beautiful, safe and not destroying the environment), Thai food, Souvenirs of Thailand,
Thai people life’s style and Thai people’s services.ﬁBut the satisfaction of them is median
level in Social, Cultural, Economics issues of tourist destinations and Heritage of tourism

place.





