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This thesis compiles (1) the demographical characteristics of selected
young people who view 2.0K (20,000 revolutions per minute [RPM]) digital
moving pictures (movies). Additionally considered are (2) the components of
the movies screened in digital systems as viewed by the subjects under study.
Finally, (3) taken into account are the behaviors of these young people in
respect to how they are exposed to these movies through publicizing media,
as well as the circumambient environment in which they view the movies in

question.



220947

Selected by the researcher was a sample population comprised of 400
young persons between the ages of fifteen and twenty-one domiciled in
Bang Kapi district, Bangkok Metropolis. The instrument of research was
a self-administered questionnaire.

The techniques of descriptive statistics used in the analysis of the data
collected were frequency, percentage, mean and standard deviation. T test and
One-way Analysis of Variance (ANOVA) were employed for testing the
hypothesis posited for this investigation. F test was used to compare the
means of variables when differences were found to be at the statistically
significant level of 0.05.

Findings are as follows:

1. Differences in the demographical characteristics of gender, educational
level, income, and domicile of the young people under study were correlated
with differences in respect to the digital movies viewed.

2. i)ifferences in the components of digital movies viewed corresponded
to differences in the selection of movies viewed. The latest digital movies
viewed were action movies. The subjects were of the opinion that movies
made by movie directors using unusual camera angles or directing techniques
should be viewed in digital theaters. At present, movies have changed in
tandem with other developments in the digital era. This can be seen from the
fact that camera angles are not the same as they were before the digital era.
Thése differences in camera angles stimulate viewérs to follow with care the

unfolding of actions. This is actually a consequence of innovations in
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computer technology in the wake of which completely new camera angles are
presented to viewers nowadays.

Nevértheless, the subjects under investigation would like to see
progress in making images sharper and sounds clearer. As for digital movie
genera, they would like to view more thrillers in the future. They hope that the
makers of Thai digital movies will be able to develop special techniques that
are equivalent in sophistication to techniques developed for foreign digital
movies.

3. Differences in exposure behaviors vis-a-vis advertising media
differentially affected the selection of digital movies viewed. The subjects and
their friends were mutually exposed to digital movie publicity. They viewed
previews of digital movies on television with keen attention, thereby ensuring
the infor;nation they received was distinctly encoded in memory. Television
was a medium that could be readily relied on to supply information concerning
digital movies in view of the fact that it was easy and convenient to use.

In ascertaining the times at which digital movies would be screened,
the subjects most frequently preferred to rely on signboards in front of the
theaters. In regard to publicity conveyed by individuals, the subjects were able
to get information concerning digital movies being shown from ticket sellets.
Theater employees never proffered such information to the subjects, and so
the subjects opined that theater employees should be trained to supply

information concerning these movies for the sake of greater publicity.
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4. The location at which digital movies were viewed, the circumambient
environment in which they were viewed, and the number of theaters showing
digital movies did not affect the behaviors of the subjects in selecting digital
movies.

Of the young people being investigated, it was also found that they
need to be afforded more opportunities to view digital movies before the
screening of these movies can readily replace viewing movies in ordinary
movie theaters or in other conventional venues. Finally, it was also found that
most of the subjects under investigation preferred movie theaters located in

department stores.





