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The objectives of this independent study are as follows.

D To design and produce the Public Service Animated Advertisement-Film for
reflecting the street dog problem as well as creating youths’ realization towards the
problem

2) To study the efficiency of the Public Service Animated Advertisement-Film how it
reflects the social problem as well as the satisfaction on the film in youths , through
their target group in 12-14 age range for 50 persons.

This study is experimental study using Animated Advertisement-Film to reflect the street dog
problem and to create a realization of the problem in youths. They will then understand how the
problem derives, how the problem can be solved and prevented. And to make this Animated
Advertisement-Film serves its objectives, the data is carefully and accurately collected from 2
sources; documentary data and field data.

For field data, it is collected by two methods 1) volunteering to work with staffs at “Care for
Dogs” charity to help those street dogs 2) Analyzing the sign, content, production techniques, and
so on of advertisement medias, which present the street dog problem, selectively collected from

the well known websites.

This Animated Advertisement-Film is also pre-assessed by the animation film expertise and
the media.  All necessary amendments and adjustments are done before it is used to officially
asses the target group. The assessment result from the target group is in descriptive statistics
(mean).

From the study result, the problem presented through Animated Advertisement-Film is most
satisfactory to the target group. They weighed the film content is able to well reflect the problem
and to create their realization on the problem. They also opinioned as this Animated
Advertisements-Film can mirror the social problem that everyone should all be aware of and try

to help solving it, the film is suitable for people in all age ranges, not limited to the youths.





