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This independent study of 3D Animation is a study of a campaign for encouraging
bicycle uses to relieve global warming. The objective of this campaign wants people use bicycles
instead of vehicles which produced toxic fumes that caused the global warming for
www.thai3d.net and www.pantip.com users.

This research has studied the knowledge about global warming in order to bring the
content to apply into the animation’s story, and other part of the production which will
communicate to the recipient efficiently. The researchers test this animation by presented to 15
www.thai3d.net users and 50 www.pantip.com users, the researchers analyze the result after the
test.

For quality of the content the result is “Good” to “Excellent” but had some errors about
presenting the objective that the audiences had different understanding. For quality of technique
the result is “Good” to “Excellent”. Especially, in the part of continuity of the pictures, colors,
and the perspective is bright and attractive the audience. The media estimation summary in good
standard, appropriate to use as a campaign as the objectives and the researchers can understand

the guideline for campaigning, producing effective media in the future.





