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Using a quantitative survey research methodology, the researcher
investigates the relationships between utilization and satisfaction stemming
from behaviors attendant upon exposure to public relations media of selected
first year students enrolled at Eastern Asia University. Considered in particular
are the relationships between the factors of social and psychological conditions,
personal needs, and utilization of the public relations media and the exposure
behaviors of the students under study.

The researcher used a questionnaire as an instrument of research. The

questionnaire was designed to elicit the opinions of the 400 members of the
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sample population concerning the objects of investigation. Thé subjects were
selected through an application of the quota sampling method. As such,
initially the subjects were classified by programs of study. Next to make up
the sample population the researcher calculated the proportion of students
studying in each program of study. This approach ensured proportional
representation in the sample population.

Techniques of descriptive statistics used in the analysis of the data
collected were frequency, percentage, mean and standard deviation. In respect
to inferential statistics, the researcher applied the chi-square (Xz) technique.

In respect to the demographical characteristics of the members of the
sample population, there were more females than males. The overall monthly
familial income was lower than 10,000 baht. Their domicile was in the
northeastern region of the country. B

The researcher determined that exposure to public relations media on
the part of the subjects of investigation was at a moderate level. They become
cognizant of Eastern Asia University through lecturers who served as
counselors at the university. In addition, the subjects most frequently kept
abreast of university public relations news through the Internet.

At the highest level of frequency, the members of the sample population
were exposed to the university public relations media once weekly. As for the
duration of time of exposure to public relations media in the form of printed
matter for newspapers the exposures were from fifteen to thirty minutes, for

magazines from fifteen to thirty minutes, for journals for fifteen to thirty
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minutes, for ad-hoc media qua brochures for less than fifteen minutes, for
posters less than fifteen minutes, for outdoor notice boards for less than
fifteen minutés, for video presentations from fifteen to thirty minutes, and for
the Internet more than an hour.

Person-to-person media in the type of university counselors involved
an exposure duration of from thirty-one to forty-five minutes. Person-to-person
media in the type of family members and friends involved exposure duration
of forty to sixty minutes. |

In addition, the members of the sample population exhibited utilization
and satisfaction behaviors in respect to social and psychological conditions at
a high level (X = 3.93), meeting individual needs at a high level (X =3.91),
and receiving benefits from the public relations media at a high level (X = 3.95).
The subjects overall evinced utilization and satisfaction with respect to the
three aspects investigated at a high level (X = 3.93).

In hypothesis testing, it was found that utilization and satisfaction were
not correlated with the exposure of the students under study to public relations
media. Moreover, the aspects of social and psychological conditions,
individual needs, and media utilization bore no relationship with the exposure

of the students under study to public relations media.





