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This thesis investigates the opinions of working people towards televised
movies campaigning for abstaining from imbibing alcoholic drinks. Compared
are variables pertaining to demographical characteristics and exposure behaviors,
as well as the understanding gained and perceived benefits from viewing these
movies.

Using a multistage sampling technique, the researcher selected a sample
population consisted of 400 working people from all districts of Bangkok

Metropolis. The instrument of research was a questionnaire.
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The data collected were analyzgd at the Computer Institute,
Ramkhamhaeng University through applying the Statistical Package for the
Soctal Scienbes (SPSS) program for Windows, Version 11.0. Additionally,
the techniques of f—test, one-way analysis of variance (ANOVA), and Least
Significant Difference (LSD) multiple comparison were employed for testing
purposes.

Findings are as follows:

1. The majority of the subjects were between the ages of twenty-one
and thirty and were company employees. They exhibited differences in their
opinions regarding the movies under study. This finding was congruent with
the research hypothesis posited for this investigation.

2. In regard to the exposure behaviors of the subjects under investigation,
it was found that most of them viewed the television programs for three to
four hours and they viewed the programs on Channel 3.

3. In respect to the understanding gained by the subjects from viewing
the movies, it was found that the movies fostered an understanding of how
drinking alcoholic drinks could prove harmful. The content of the movies was
considered to be appropriate and easy to recall. The movies also made this
audience aware of the problem of drinking, a problem requiring everyone’s
cooperation in seeking solutions.

4. In regard to the perceived benefits derived from viewing the movies
under study, it was found that the movies engendered amusement, motivation
to reduce drinking, and fostered the capacity to introduce what had been

‘learned to those around them. In regard to the opinions of the working people
“under study towards these movies, the researcher determined that the subjects
er)ﬂre'ferred the movie entitled “Poor, Stressed, Drink” at the highest level

| (X=4.70) and the movie entitled “Ban Plai” (“Complicated”) only at a high

level (X=4.36).





