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This thesis delineates the (1) the demographical characteristics of selected
users of telecommunication services. In addition, considered are (2) the exposure
behaviors exhibited by these users in respect to the telecommunication services
they receive. Finally, investigated are (3) the opinions. of these users toward

price, quality, and services prpvided by three telecommunication .companies:
True Move Company Limitéd, True Internet Company Limited, and True Visions
Cable Public Company Limited. The instrument of research was a questionnaire
used to collect data from 400 users of the said services of True Corporation

Public Company Limited in Bangkok Metropolis.
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The data were analyzed using techniques of descriptive statistics, viz.,
percentage, mean and standard deviation. Techniques of inferential statistics
used in hypothesis testing were one-way analysis of variance (ANOVA), multiple
comparison and Scheffé’s method.

Findings are as follows:

Most of the users investigated reside in private accommodations. Those
who resided in apartments or condominiums evinced greater levels of satisfaction
than those who resided in rented houses or hostels.

Users were differentially satisfied with exposures to the telecommunications
media providing services to them. Users of True Internet who were on average
online more than five hours per single sitting evinced greater levels of satisfaction
than those who were on average online less than an hour per single sitting.

Users who viewed programs telecommunicated by True Vision on average
more than five hours per single session exhibited greater levels of satisfaction
than those who on average engaged in viewing programs less than one hour per
session. Those who viewed the offerings of True Vision with their paramours,
inamoratas, inamoratos, partners, or spouses displayed greater levels of
satisfaction than those who viewed these offerings with siblings or other
relatives. Furthermore those who viewed documentary programs manifested
greater levels of satisfaction than those who viewed news programs.

Users.who projected dissatisfacﬁon with the service fees of the True
Move—since there were different fees for intra-network calls and inter-network
calls—nonetheless saw that the True Vision package (Free Visiqn) at 300 baht

monthly was of greatest benefit to them qua users in comparisons to others.
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They were also of the opinion that even though True Move services were
inexpensive, they were concomitantly of low quality. On the other hand, they
believed that even though True Internet and True Vision were expensive, they
yet provided high quality services.

In using the services of True Move, users were convinced that they thereby
received more benefits than they would have had they used other services.
However, -they most needed better signal quality.

- Users used True Internet because the areas this company covered allowed
them to have high speed Internet connections at home. As for improvements,
they were most desirous of having increased Internet connection speeds.

Users used True Vision because of the Free View package ih which—
as was seen above—they were able to use services for 300 baht monthly.
Nevertheless, they wanted package price levels reduced.

Users are dissatisfied with service fees at call centers. They would like
quicker service and a large number of employees to provide services. They
were most desirous of having an identification card (ID) to use in checking
their own service information through a website. They also needed to have a
single number to be used at the call center they could use for all services to
which they subscribed. Such a development would satisfy them at a higher

level than any other improvement or new service.





