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This thesis delineates (1) the demographical characteristics of selected
listeners of Independent Music (Indie Music) on the Internet in Thailand. Also
investigated are (2) the behaviors of these listeners expressed in the course of
listening to Indie Music in addition to (3) attendant factors involved in listening
to this music. Finally, determined are (4) the levels of satisfaction evinced by
these listeners.

The sample population consisted of 400 Internet users who listened to
Indie Music recordings on websites in Thailand. Investigated were listeners
who listened to this music on seven websites. These seven websites were
selected from approximately twenty Thai websites in Thailand.

Methodologically, the researcher used the device of posting messages on web-
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boards on these seven websites during the period between June and August
2009 in order to elicit pertinent data from the requisite number of respondents.
As an instrument of research used to collect apposite data, the researcher used
an on-line questionnaire to collect data. Amassed were the responses to this
questionnaire provided by 400 on-line respondents.

The data collécted were analyzed by techniques of descriptive statistics,
viz., percentage, mean and standard deviation. Hypothesis testing was
conducted by means of applications of the Statistical Package for the Social
Sciencés (SPSS) program for Windows, Version 12.0 and conducted at the
Ramkhamhaeng University Computer Institute. In this connection, the
techniques of t-test, one-way analysis of variance (ANOVA), and least
significant difference (L.SD) multiple comparison were employed so as to
determine the relationships holding between variables.

Findings are as follows:

1. Differences were found between the listeners of Indie Music at the
statistically significant level of .05 in respect to tﬁe demographical
characteristics of age, educational level, and average monthly income. This
finding was congruent with the apposite hypothesis postulated in this
connection for this investigation. However, no differences were found in
respect to the demographical characteristics of gender, religion, marital status,
and domicile at a statistically significant difference.

2. The researcher additionally determined that there were statistically
significant relationships at the 1evel of .05 in regard to behaviors expressed in

the course of listening to Indie Music on the Internet of those under
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investigation. These differences occurred in respect to the aspects of reasons for
7]istening, locations at which listening occurred, the frequency at which listening
took place, the weekly number of listening hours, the period of time at which
listening occurred, the mean number of songs listened to at each sitting, the
period of time at which listening occurred, the degree of interest expressed in
Indie Music charts provided on websites, preferences for individual Indie
Music artists, and opinions held in regard to favorite songs. This finding was
congruent with the apposite hypothesis posited for this inquiry in this
connection.

However, no differences were found at a statistically significant level in
respect to the aspects of the equipment used in listening to the music, multi-
tasking while listening to the music, listening to the music at long intervals, and
the rhythms of the music. |

Educational level was ascertained to be correlated with bebaviors
expressed in the course of listening to the music at the highest level with nine
relationships exhibiting correlation. Next in descending order were age,
occupation, and income with seven relationships exhibiting correlation. In
respect to the aspect of religion, no correlations were found in respect to
listening behaviors.

Listening behaviors were found to bear relationships with demographical
characteristics in the following fashion: Those having the highest number of
relationships at five were location at which listening occurred, equipment used
in listening, and multi-tasking while listening, Next in descending order were
four relationships, viz., reasons for listening to the music, the period at which
the listening of the music occurred, and expressed interest in Indie Music charts

" on websites, Factors not bearing mutual relationships were only twofold: the
number of hours spent in listening per week and the number of songs listened

to at single sessions.





