224637

=2 09// dydw S A 2 @
msAnnsliiiaglszasamefayinimsTaon l)vesgaavnssy-
A A = ' < Y A A 2 '
RATOIRNUNABILT ﬂ'liﬂﬂ‘]&l'liﬂi\‘]ﬁi”l\‘lﬂﬁ”lﬂSU'EJQQﬁﬁWﬁﬂiﬁﬂJ!ﬂﬁﬂ\‘]ﬂﬂJlﬂﬁ@uﬁ Ias
= 2 a - v o A A A ] v v
ﬂ"lﬁﬂﬂ'k!'lﬂ\‘l‘v\li]ﬂﬂﬁ'ﬁJﬂTﬁLLﬂl\‘lﬂlﬂﬂl@QQﬁﬁ'\ﬁﬂiﬁJlﬂﬁi’)\iﬂlﬂ,ﬂa@!ﬁ Tﬂﬂ“lw@gaszmn
E4
a0 - o - J Y
?J N.f. 2546-2550 GU@QE?{WEWWI\‘] 5318 VIWﬂWS’JLﬂS'l&’WﬂTiﬂi%ﬂqﬂﬂ’)"ll@\‘l@lﬁﬁ'lﬁﬂiill
1Y ' o . . @ oy 4
Ta8l49ns1811M N5 9nA1 (Concentration Ratio—-CR,) azdriligasiuaiia
a '3 o v o
(Herfindahl Index--HI) Llﬁgﬁﬂ”li?!ﬂﬁ'l%ﬂwqg]ﬂﬁillﬂ']ﬁl!ﬁllﬁﬂlu‘luﬁﬂ'lﬂ%@\‘l@‘Glﬁ'l'ﬂﬂiill-
A A =) M
INTOIRUINTDLLT

< U d' d'l = 1 g
HAINNITANYINUIN Qﬂﬁ"ﬁ’iﬂi‘Slllﬂ5E]\‘]ﬂmﬂﬂﬂltiﬂiﬂiﬂﬁﬁﬁ@]ﬁ']ﬂ!mﬂ

h.

LY = v @ 9 T W
duefessio imsnszyndaneudiage woanssumsuasduldmsudsduneaui

'

T g51an wu umsuetuiulumsienneiaduet vinauazdnuy TSyt
IWlammannvain sausamsdaasumsvielasmsdaselsn ms Tawaniude
AN 9 tazmsaduauaIuRm

224697

This thesis mvestigates the overall condition of the sport drink
industry, the market structure of the sport drink industry, and the competitive
behaviors of companies comprising the sport drink industry.

The data were collected from the period between 2003 and 2007 in
respect to five manufacturers. The researcher calculated the concentration
value of the market using the concentration ratio (CR ) and Herfindahl Index
(HI) techniques and analyzed competitive behaviors in the sport drink market.

Findings are as follows:

The sport drink industry exhibits an oligopolic market structure with
high concentration. In regard to competitive behaviors, emphasized is on non-
price competition such as in the development of products, sizes, and types of
packaging for the sake of promoting variety. In addition, finally, there are sale
promotion campaigns with lucky draws, advertising in various kinds of media,

and support provided for sport competitions.





