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In regard to students in the Golf Management Program (GMP) of the

Faculty of Business Administration (FBA) at Ramkhamhaeng University
(RU), the researcher collected demographical data in addition to considering
the behaviors they evince in regard to using public relations media and the
Internet. Finally, determined are the needs of the aforesaid students in
reference to acéessing public relations media at www.ru.ac.th/rugolf.

In conducting survey research, the researcher selected a sample
population from a research population consisting of 1,007 undergraduate

students enrolled in the aforesaid FBA in the GMP. The size of the sample
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population was determined by means of an extrapolation from Taro Yamang’s
table and accordingly exhibits a reliability level of 95.5 percent with the
mafgin of error being set at =5 percent. The instrument of research was a
questionnaire distributed in 286 copies.

Data were analyzed and the hypothesis was tested using the Statistical
Package for the Social Sciences (SPSS) computer program in Version 14.0 at
the Computer Institute, RU.

Findings are as follows:

1. Differences in age were correléted with differences in needs to use
the public relations media at www.ru.ac.th/rugolf. Students between the ages
of twenty-five and thirty-five, thirty-six and forty-five and forty-six and fifty-
five evinced a higher need in this connection than students who were younger
than twenty years of age and those who were older than fifty-five years of age.

2. In respect to student projects, differences in the frequency in
conducting follow-ups after having received public relations news, the reasons
for conducting follow-up inquiries, pursuing follow-ups by means of the
Internet, and the selection of public relations media in making inquiry when
problems or doubt arise in what the students had been taught or learned
affected needs to use public relations media at www.ru.ac.th/rugolf in the
following respects. Students conducting follow-ups approximately once
monthly used Www.ru.ac.th/rugolf more frequently than students who
conducted follow-ups approximately once a week, twice a week, and those
who did not conduct follow-ups. Students desirous of information more

frequently evinced needs to access public relations media at
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www.ru.ac.th/rugolf than those who were merely sea:réhing for interesting
materials.

3. Differences in patterns of Internet use and using search engine in
retrieving network information in foreign languages were correlated with
differences in the effects on needs of using public relations media at
www.ru.ac.th/rugolf. In the pattern of Internet use, students who assessed
. library resources had a higher need to use public relations media at
www.ru.ac.th/rugolf than did students who assessed news groups. Students
who used Yahoo (www.yahoo.com) as a search ehgine to retrieve information
on the Internet in foreign languages evinced higher needs to use public
relations media on www.ru.ac.th/rugolf than students who used Geocities
(www.geocities.com) as a search engine in retrieving such information.

4. There were no differences evinced at the statistically significant level
of .05 in respect to encountering problems in the course of Internet use, having
problems in using the Internet in the aspects of knowledge and capability, the
aspect of having relevant information, the aspect of the efficiency of

computers used, and the aspect of the Internet network used by students.





