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Consumers nowadays evince greater concern for their health than was
the case in the past. Consequently, there is a higher tendency on the part of
such consumers to exhibit preferences for boxed ready-to-drink fruit juice.
Therefore, the market for boxed ready-to-drink fruit juice is highly competitive
and so a variety of such products are placed on the market so as to meet the
ever-changing needs of consumers.

This thesis investigates the market structure and competitive behaviors
in the industry under study using relevant data from the period between 2004

and 2008 in order to carry out comparisons of only three large manufacturers.
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The researcher conducted a quantitative analysis in this connection so
as to be able to determine concentration values in this industry in respect to
both 100 percent’ ready-to-drink fruit juice and 40 percent ready-to-drink fruit
juice products. Computed were the concentration ratio (CR), the Herfindahl
Index (HI), and the comprehensive concentration index (CCI). Descriptive
analyéis was additionally conducted in regard to price and non-price
competitioh.

Findings are as follows:

The industry under study exhibits the characteristics of an oligopoly.
The CR index of 100 percent ready-to-drink fruit juice showed a CR3 from 72
to 86 percent. The CR index for 40 percent ready-to-drink fruit juice displayed
a CR3 from 74 to 79 percent. This means that the firms producing 100 percent
and 40 percent boxed ready-to-drink fruit juice evinced a high level of market
conceﬁtration. The HI and the CCI of the 100 percent and the 40 percent
boxed ready-to-drink fruit juice producers are indicative of high levels of
competition. Additionally, there was competition among the large manufacturers.
There was also a tendency towards comparative monopoly of these large
manufacturers who were highly influential in the market.

In respect to competitive behaviors, it was found that non-price
competition was a salient characteristic of this market. Especially was this the
case in regard to the development of a variety of products, developing
aesthéticélly appealing packaging, and in the areas of advertising, public

relations, and sales promotion.





