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This thesis investigates the behaviors of tourists in Kanchanaburi
province in the course of purchasing edible souvenirs. Also considered are
the levels of satisfaction evinced by these tourists in regard to edible souvenirs
in the aspects of characteristics, price, packaging, and sales promotion.
Finally, compared are differences in levels of satisfaction of these tourists
regarding these aspects and differences in the demographical characteristics of
gender, age, income and educational level.

The sample population consisted of 400 Thai tourists visiting
Kanchanburi who were consumers of edible souvenirs. These respondents

were also both male and female and were fifteen years‘of age or older.
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The instrument of research was a questionnaire couched at a reliability
level of .90. Using techniques of descriptive statistics, the data were analyzed
in terms of percentage, mean and standard deviation. Corhparisons of levels of
satisfaction were carried out by means of an independent ¢ test, one-way
analysis of variance (ANOVA), and Scheffé’s method of paired comparison.
The results were found to hold at the statistically significant level of .05.

Findings are as follows:

1. The members of the population sample were of equal proportion
male and female. The majority were between the ages of twenty-six and forty-
five and were holders of a bachelor’s degree or higher with a monthly income
between 10,000 and 30,000 baht. In regard to purchasing behaviors, it was
found that the majority of these tourists most frequently purchased desserts
they planned to consume themselves. They also purchased processed foods
and ready-made foods in the nam prik or shrimp paste categories. The
reasons for making these purchases were that the edibles were delicious,
pleasant to view, and appropriately priced. In regard to sales promotion needs,
required were free food samples and sales personnel who could provide
additional information.

2. In regard to the levels of satisfaction evinced toward edible
souvenirs, it was found that these tourists evinced the same high levels of
satisfaction in regard to desserts, processed food and nam prik as a ready-
made food product in the aspects of characteristics, price, and packaging.

However, in regard to the aspect of sales promotion, satisfaction at high levels
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was (iisplayed in regard to desserts and processed foods, whereas in the case
_of nam prik as a ready-made food the satisfaction evinced was ata moderate
level.
3. In comparing the levels of satisfaction evinced by these tourists, the
following was found:
| 3.1 Female tourists were satisfied with desserts in the aspects of
" characteristics, packaging, and sales promotion at a higher level than theif
male counterparts. Moreover, there were no differences found in the levels of
satisfaction in regard to processed foods and nam prik as a ready-made food.

3.2 Tourists who were forty-five years old or older were satisfied at
a higher level with the edible souvenirs in the category of processed foods in
the aspect of characteristics than tourists between the ages of twenty-six and
forty-five. No differences were found in regard to the categories of desserts
and shrimp paste as a ready-made food.

3.3 Tourists who differed in income failed to exhibit differences
regarding their levels of satisfaction in regard to edible souvenirs in the
categories of deserts, processed food, and shrimp paste as a ready-made food.

3.4 Tourists whose educational level was below the bachelor’s
degree level evinced satisfaction at a higher level with edible souvenirs in the
category of processed food in regard to the aspect of price than was the case
with tourists whose educational level was at the level of a bachelor’s degree
or higher. However, no differences were found in regard to the categories of

desserts and shrimp paste as a ready-made food.





